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Hi, my name is Rebecca



What we will cover

·Definition

·Why use it?

·Who is using it

·Examples

·Strategies

·Considerations

·Vermont coalition examples

·'ÅÔ ÇÏÉÎÇ ÔÏÍÏÒÒÏ×ȣȢ

·Questions/comments



What is new/social media

·New media is a term that encompasses digital, 
computerized, or networked information and 
communication technologies. 

·Social media is using the Internet to instantly 
collaborate, share opinions, insights, experiences, 
and perspectives with each other. 



Social Norms Marketing

The National Social Norms Institute describes the social 
norms approach as correcting negative 
misperceptions, and identifying, modeling, and 
promoting the healthy, protective behaviors that are 
the actual norm in a given population. 



Social Media is interactive
A category of sites that is based on user participation, user-generated 
content, and user interaction.

Years to Reach 50 million Users:  
Radio 38 Years
TV 13 Years
Internet 4 Years
iPod 3 Years
Facebook added 50 million users in the last two months
iPhone apps  1 billion in 9 months.

Ȱ3ÕÃÃÅÓÓÆÕÌ ÃÏÍÐÁÎÉÅÓ ÉÎ ÓÏÃÉÁÌ ÍÅÄÉÁ ÁÃÔ ÍÏÒÅ ÌÉËÅ ÐÁÒÔÙ ÐÌÁÎÎÅÒÓȟ 
ÁÇÇÒÅÇÁÔÏÒÓȟ ÁÎÄ ÃÏÎÔÅÎÔ ÐÒÏÖÉÄÅÒÓ ÔÈÁÎ ÔÒÁÄÉÔÉÏÎÁÌ ÁÄÖÅÒÔÉÓÅÒÓȱ

from Socialnomics Social Media Blog 



LǘΩǎ ŀ /hb±9w{!¢Lhb

Not 
broadcasting

More: Listening, sharing, participating
Less: Telling, selling, marketing
!ÌÓÏȟ ÉÔȭÓ ÎÏÔ ÃÏÎÔÒÏÌÌÅÄ ÏÒ ÏÒÇÁÎÉÚÅÄ

Ȱ/ÒÇÁÎÉÚÁÔÉÏÎÓ ÔÒÙÉÎÇ ÔÏ ÕÓÅ ÓÏÃÉÁÌ ÍÅÄÉÁ ×ÉÔÈÏÕÔ Á ÓÏÃÉÁÌ ÃÕÌÔÕÒÅ ×ÉÌÌ ÂÅ ÖÅÒÙ 
ÌÏÎÅÌÙ ÏÎÌÉÎÅȢȱ The Networked Nonprofit



Creating a Social Culture

http://www.redcross.org/connect/





Best practice for sharing 
information on social networks 

30% about the individual/organization

70% about sharing, applauding, and linking to work of 
others

From Deanna Zandt,

Share This! How You Will Change the World with Social Networking

Where are you on the continuum?

One-way communication Two-way conversation



http://www.facebook.com/pages/Jessamine-County-Anti-Bullying-Page/159220560770941?ref=ts



Why use it?
·The purpose of listening & engaging is to build 

relationships

·93% of Americans believe a company/organization 
should have a presence in social media

·The majority of Americans surveyed feel both a 
stronger connection with and better served by 
organizations when they can interact with them in 
new/social media    2008 Cone Business in Social Media Study

·New media tools allow your audience to connect, 
speak out, talk back and share more easily

·4ÈÁÔȭÓ ×ÈÅÒÅ ÙÏÕÒ ÔÁÒÇÅÔ ÁÕÄÉÅÎÃÅ ÉÓȦ



Pew Internet and American Life Project

UPDATE



Your audience is plugged in

·Ȱ4ÅÅÎÓ ÔÏÄÁÙ ÁÒÅ ×ÉÌÄÌÙ ÄÉÆÆÅÒÅÎÔ ÉÎ ÔÈÅÉÒ ÍÅÄÉÁ 
behavior ɀnot from other age groups, but from teens 
ÏÆ ÇÅÎÅÒÁÔÉÏÎÓ ÐÁÓÔȱ   The Neilson Company

·Gen Y (ages 18-31) has grown up with these new 
channels. 81% of 18-29 goes online wirelessly 
ɉȰÓÏÃÉÁÌ ÍÅÄÉÁ ÁÎÄ ÍÏÂÉÌÅ ÉÎÔÅÒÎÅÔ ÕÓÅ ÁÍÏÎÇ ÔÅÅÎÓ ÁÎÄ ÙÏÕÎÇ ÁÄÕÌÔÓȱ 
Pew Report)

·One of fastest growing segments on FB: 50-year-olds



Why use it?
Good Content/Value Engagement 

Engagement Involvement

Involvement Relationship/Emotional 
investment/Loyalty

Investment Change  



.ƻǘǘƻƳ ƭƛƴŜΧΦΦ
With or without you the conversations are taking 
place. Do you want to ignore them or take part in 
them?



Caution: it is not a silver bullet

$ÏÎȭÔ ÇÅÔ ÓÅÄÕÃÅÄ ÂÙ 

Shiny Object Syndrome

Ȱ7Å haveÔÏ ÂÅ ÏÎ 4×ÉÔÔÅÒȣȱ



Whether using traditional 
promotion or new media 

ÅBe highly relevant to target audience;        
know their needs and wants

ÅBe highly relevant to the times (2010)
ÅBe unique
Å(ÁÖÅ ÕÒÇÅÎÃÙ ÆÒÏÍ ÙÏÕÒ ÁÕÄÉÅÎÃÅȭÓ ÐÏÉÎÔ 

of view
ÅBe engaging



Social media use is a contact sport, 
not a spectator sport



Social Networking Sites



Facebook ςexplosive growth!
·Dec 2009 ɀ350 million users

·February 2010 ɀ400 million users  (among 18+= 73%)

·!ÎÄ ÔÏÄÁÙȣȣ



http://www.facebook.com/asacpt

Appalachian 

Substance Abuse 

Coalition,

Southern Virginia 



How to have a good FB page
3ÈÏÒÔ ÁÎÄ ÁÃÃÕÒÁÔÅ ÐÁÇÅ ÎÁÍÅȠ ÕÓÅ ÙÏÕÒ ÏÒÇÁÎÉÚÁÔÉÏÎȭÓ ÎÁÍÅȟ ÎÏÔ

ÙÏÕÒ ÁÃÒÏÎÙÍ ÕÎÌÅÓÓ ÉÔȭÓ 6%29 ×ÅÌÌ-known.

Use your Wall to update your page with calls to action, news and 
resources. The more interactive the better. Ask questions, post topics of 
interest, link to others. 

9ÏÕÒ ȰÓÏÃÉÁÌÎÅÓÓȱ ÉÓ ÊÕÄÇÅÄ ÂÙ ÙÏÕÒ ×ÉÌÌÉÎÇÎÅÓÓ ÔÏ ÂÅ ÏÐÅÎ ÁÎÄ ÁÕÔÈÅÎÔÉÃ

Use Insights to view metrics for your page.

Be complete, accurate, and honest with all information you post.

Facebook Pages Help  http://www.facebook.com/help.php?page=175. tips 
and info to set up your page successfully

)Î ÙÏÕÒ 2ÅÓÏÕÒÃÅÓ ÈÁÎÄÏÕÔ Ȱ3ÏÃÉÁÌ -ÅÄÉÁ 'ÏÖÅÒÎÁÎÃÅȱ ÓÉÔÅ ÓÈÁÒÅÓ ÓÏÃÉÁÌ 
media policies and guidelines from 154 organizations



What is twitter anyway?

Tulare County 

suicide 

prevention 

taskforce

Visalia, CA

http://twitter.com/

800273TALK



Feb 8

Make links engaging



Where the 

tweet takes 

youé.



Track your links


