Fidelity Measure for Land Use Ordinances

Core Activity
JLearn how state and local policies (laws, regulations, enforcement, etc.) are
jmplemented in your area by contacting as many sources of information as
possible, including: 1) your city’s planning department; 2) your city attorney;
3) your state’s office of alcohol control; or 4) the association of city and

ounty goverments.  (P-R)

Rationale
Jstates vary in terms of the interplay between state-level control over alcohol
kales and distribution (i.e., licensing), and local options for controlling alcohol
bvailability (i.e., land use policies, local enforcement, etc.). Before establishing]
b plan for how to use land use as a tool for addressing alcohol-related
problems, it is important to understand the opportunities and limits of local
control in your own state.

Missing

Did not take any action
o learn how state and
local policies are
implemented.

Weak Fidelity

Contacted only one the
jsources of information
jdentified as relevant.

Moderate
Fidelity

[Contacted more than

fone of the information
jsources  identified as

elevant.

g Fidelity

[Contacted all sources
pf information identified
ps relevant.

Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not
possible.)

Rating

fFind out what land use policies already exist by contacting a variety of

Before establishing a plan for how to use land use as a tool for addressing

Did not take any action

[Contacted 1 of the 4

[Contacted 2 or 3 of

Contacted all 4 of the

bbjectives should 1) be guided by a review of literature and of successful
2) include i ATOD and others; and

3) be written and documented.(P-C)

fnformed by literature and reviews of other successful programs. Goal setting
il also be most beneficial if multiple voices are involved in the process.
Finally, these goals and objectives must be written and documented so that
pothers can review them.

ordinances.

only addressed 1 of the
3 guidelines provided.

ources, including: 1) your city’s planning department; 2) your city attorney; falcohol-related problems, it is important to understand the policies that are o learn what state and [agencies or associations [the agencies or bgencies or

3) your state’s office of alcohol control; or 4) the association of city and felready in place, keeping in mind that there may be many sources of this local land use policies isted. listed. listed.
ounty govemmen(s,(P'R) kype of policy. Jalready exist.

Determine goals and objectives by identifying what you want to accomplish t is important to identify preliminary goals at the start, even if they change asfDid not identify any goals|Determined goals for D goals for D goals for
through new or revised zoning ordinances in your community. Your goals and fyou work with your community. Additionally, goals and objectives should be for new or revised zoning fzoning ordinances, but jzoning but foning and

bnly addressed 2 of
he 3 guidelines
provided.

bddressed all 3
puidelines  provided.

Get the issue on the city/state agenda by 1) meeting with elected officials;
2) discussing the issue with staff, planning committees; 3) using the media
o publicize the issue; 4) educating the public about the issue; or 5)

(-A)

kecking pro bono legal assistance to draft the ordinance.

Cities often will not proactively take up the issue of zoning and alcohol
bvailability. Staff and elected officials are busy, and are not necessarily experts
ot preventing alcohol-related problems in communities. It also can take
ksignificant city resources to draft and approve a new zoning ordinance. Thus,
zoning policies intended to address alcohol-related problems often must be
nitiated by concerned community members, with support from prevention experts]
bind alcohol policy advocates. To get the issue on your city/county’s agenda,
jshow the relationships between alcohol availability and community problems—and|
how local zoning authority can create solutions.

[Not able to get the issue
on the city agenda.

JAble to get the issue
bn the city agenda.

JPromote support of the policies by 1) arranging for several community
Inembers to speak before the policy makers; 2) presenting data that are
kclear and convincing; 3) using visuals and handouts to make your case; 4)

(I-A)

framing your message in terms of community benefits.

A new zoning ordinance must be approved by the appropriate local legislative
body—i.e., the city council or the county board of supervisors—often with an
nitial review by the local planning commission. When the local governing body
for planning commission takes up the new ordinance, it is important that your
oroup work for a favorable result. In addition to speaking individually with
fcouncil members in the days or weeks prior to the council meeting, arrange
for a formal presentation to the council.

IDid not conduct any of
he 4 activities listed to
promote support of the
policies.

[Conducted 1 of the 4
activities listed to
poromote support of the
policies.

[Conducted 2 or 3 of
he 4 activities listed to|
promote support of the
policies.

[Conducted all 4 of the|
pctivities listed to
promote support of the
policies.




Fidelity Measure for Land Use Ordinances

Moderate
Fidelity St

Missing Weak Fidelity Fidelity Comments

(Use this space to indicate why a core
activity was not appropriate for your

community or why the highest Rating

Core Activity
[Establish and ensure enforcement of land use ordinances by 1) following up
ith city staff to learn which specific agency has responsibility for enforcing
he new ordinance and ensuring that procedures are actively enforced; 2)
Jnobilizing community members to assist law enforcement and city staff in
Imonitoring outlets; 3) working with problem retailers to help them voluntarily
i about the new conditions for

komply with ordinances; 4)
hich they are accountable; and/or 5) developing a method for rewarding

kcompliant retailers.  1-A

Rationale
IThe effect of the new ordinance is only as strong as the follow-through and
knforcement. Although the city is responsible for enforcing zoning ordinances,
jcommunity members and a variety of organizations play important roles in this
process.

Did not conduct any of
he 5 activities listed to
festablish and ensure

enforcement  procedures.

[Conducted 1 or 2 of the|
5 activities listed to
festablish and ensure

[Conducted 3 or 4 of
he 5 activities listed to|
establish and ensure

[Conducted 5 or more
of the activities listed
o establish and
fensure it

fenforcement procedures.

pprocedures.

implementation level was not
possible.)

JAdditional Core Activities - Piease describe and provide potential

idelity measure scores: (I-A)

JAdditional Core Activities - Please describe and provide potential fidelity

neasure scores: (I-A)

Source: The Marin Institute. (2006). Land-Use Ordinances Action Pack. 7-27-2006. http://www.marininstitute.org/action_packs/land_use.htm
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Fidelity Measure for Alcohol Home Delivery

Core Activity

Rationale

Weak Fidelity

Moderate Fidelity

Strong Fidelity

Comments
(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

ake an informed decision about whether you|

heed support from local and state level. (P-

KP)

*This activity is not included in the article
A first
jstep is to decide which level is the most

jabout home delivery restrictions.

appropriate to bring about change. This
Jdecision should be based on: 1) research
on the current status of state and local laws;
fand 2) communications with potential
kupporters at both levels.

No decision made about level of support
jheeded.

Decision made, but only

current laws or
with local or state

Jootential supporters, but not both.

Pecision made based on both research
fn the status of current laws and on
kommunications with potential supporters|
bt the appropriate level(s).

lork to build support for the policy within
he community.(Note: Each
lcommunity will identify
different activities necessary to
build support.) (P-KP)

[*This activity is not included in the article
about home delivery restrictions.  Gathering
jsupport for a policy helps ensure that there

is enough interest to get the policy passed.

Potential supporters were not identified.

jSupporters were identified, but did
ot include key decision makers,
ndividuals, or organizations.

[Supporters were identified and included
ey decision makers, individuals, and
brganizations.

the public.) (I-A)

Implement a model Alcohol Home Delivery Restrictions Policy that includes the following 4
komponents. (Note: Implementation of the policy means that it was
jadopted/enacted as an organizational, local or state law, policy,
ordinance, regulation, etc., that is documented and available to

INot adopted

JAdopted with modified and weaker

\dopted as proposed

1) Requires that delivery personnel be age
21 years or older. (I-C)

JAn age requirement for delivery persons may
[ecrease sales to youth because an older
pperson may be less likely to sell alcohol to
underage people.

Delivery personnel not required to be 21
ears of age or older.

PDelivery personnel must be at leas
21 years of age.

Pelivery personnel must be at least 21
ears of age AND there is some
fvidence of enforcement of this
komponent of the policy.

2) Restricts the days of the week and times
of the day during which alcohol can be
i to residenti (1-c)

Limiting access to alcohol delivery may help
o avoid times of the day when underage
outh are likely to be home alone and
Junsupervised.

No restrictions were established in terms of
hen alcohol can be delivered to residential
jaddresses.

Either the days of the week that
alcohol can be delivered OR the
lime of day was restricted.

1S were for
poth the days of the week and
ime of day that alcohol can be

[delivered to residential addresses.

for both
he days of the week and time of day
that alcohol can be delivered to

were

fesidential addresses AND there is
fome evidence of enforcement of this
komponent of the policy.

3) Restricts the amount of alcohol that can
pe delivered.  (1-C)

Limiting the amount of alcohol sold during
home deliveries may deter underage youth
rom ordering it, if their intent was to use it
for a party or a large group of people.

[The amount of alcohol that can be delivered
o residential addresses was not restricted.

[The amount of alcohol that can be|
[elivered to residential addresses
as restricted.

[The amount of alcohol that can be
[elivered to residential addresses was
festricted AND there is some evidence
pbf enforcement of this component of
he policy.




Fidelity Measure for Alcohol Home Delivery

Core Activity
l4) Requires delivery people to verify that the|
puyer is 21 or older and requires the delivery]
person to document the purchaser’s contact
jnformation, time, date, and place of delivery,
fand quantity and brand of alcohol delivered.
(1-C)

Rationale
Requiring delivery people to verify a
purchaser’s ID will help lessen the occurrence]
of sales to youth. Also, purchasers (of age)
jnay be discouraged from providing alcohol to
Junderage people when they cannot do so
fanonymously.

No requirement to verify that the purchaser is
21 or older or to collect the ’s

Weak Fidelity

Either the delivery person

contact information and sale i

the age of the
, or collected the contact

and sale information, but not
poth.

Moderate Fidelity

[The delivery person verified the
purchaser’s age, as well as
ollected contact information and
sale information.

Strong Fidelity

[The delivery person verified the
purchaser’s age, as well as collected
fontact information and sale information
JAND there is some evidence of
nforcement of this component of the
policy.

Comments
(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

ldentify sources of funding to ensure that
bublicity and enforcement of the policy can
continue.

[This strategy will be most effective if it is an
ongoing activity and not just a one-shot
activity. Working to secure funding for
publicity and enforcement will ensure that this
prevention effort is continued.

INo sources of funding have been identified.

[Some  additional sources of funding|
ave been identified.

Enough funding has been obtained to
nsure continued publicity, monitoring
fnd enforcement of this policy.

JAdditional Core Activities
Please describe and provide
potential fidelity measure
scores: (I-A)

JAdditional Core Activities
Please describe and provide
botential fidelity measure
scores: (I-A)

Source: University of Minnesota Alcohol Epidemiology Program. (1-6-2006). Alcohol Home Delivery Restrictions. 7-28-2006. http:/

'www.epi.umn.edu/alcohol/policy/l

homdeliv.shtm

#DIV/0!



http://www.epi.umn.edu/alcohol/policy/homdeliv.shtm

Fidelity Measure for Meth Precursor Prohibition

Comments

Missing Weak Fidelity

Moderate Fidelity St Fidelity

. o Rating
(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was

Rationale not possible.)

Core Activity

ake an informed decision about whether you need
ksupport from the local or state level. (P-R)

[¥This activity is not included in the article about
jhome delivery restrictions. A first step is to decide
hich level is the most appropriate to bring about
Ichange. This decision should be based on: 1)
research on the current status of state and local
Jaws; and 2) communications with potential
Jsupporters at both levels.

o decision made about level
bf support needed.

Decision made, but only
researched current laws or
fcommunicated with potential
jsupporters, but not both.

Pecision made based on

poth research on the status
pf current laws and on
fcommunications with potential
fsupporters at both levels.

lork to build support for the policy within the community.

(Note: Each community will identify
different activities necessary to build
support.) (P-KP)

[*This activity is not included in the literature.
Gathering support for a policy helps ensure that there]
s enough interest to get the policy passed.

Potential supporters were not
jdentified.

[Supporters were identified, but
kid not include key decision
Imakers, individuals, or
Jorganizations.

[Supporters were identified
bind included key decision
Inakers, individuals, and

prganizations.

Implement a law, regulation or policy passed to restrict meth precursor sales, that includes the following 21
komponents: (Note: Implementation of the policy means that it was
ladopted/enacted as an organizational, local or state law, policy, ordinance,
regulation, etc., that is documented and available to the public.) (I-A)

lot adopted

JAdopted with modified and
eaker specifications

JAdopted as proposed

1) Targeted meth precursors (TMP) can only be

ini i or distri by a pharmacist,
practitioner, a drug treatment program, pharmacy, certain
etailers, and wholesale distributors authorized by the
[PEA. (1-C)

[Targeted meth precursors can
pe administered by anyone.

[Targeted meth precursors
fcan only be administered by
L 8 ftioner, a

JAll of the previous conditions
JAND show some evidence of
of this

Jrug treatment program,
bharmacy, specified retailers,|
or wholesale distributors
buthorized by the DEA.

komponent.

Pharmacy Guidelines

2) TMP must be packaged in blister packs, containing
0 more than two dosage units. It can contain no more
han 3000 mg of ephedrine or pseudoephedrine. (1-C)

[The packaging of TMP is not
pestricted.

[TMP is packaged so that it
ontains no more than two
units OR no more than 3000
Img of ephedrine or
pseudoephedrine, but not both.

[TMP is packaged so that it
fcontains no more than two
units AND contains no
jnore than 3000 mg of
fephedrine or
ppseudoephedrine.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

3) TMP must be stored behind a pharmacy counter.
(1-C)

[TMP is not stored behind a
bharmacy counter.

[TMP is stored behind a
bharmacy counter.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
kcomponent.

[4) Only persons 18 years of age or older may purchase
[TMP. (I-C)

[TMP may be purchased by
persons of any age.

[TMP may only be
purchased by those 18
rears of age or older.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.




Fidelity Measure for Meth Precursor Prohibition

Core Activity
5) A pharmacist may not knowingly sell products
ontaining more than 7500 mg of ephedrine or PSE to a
jsingle person in a 30-day period. He/she may not sell
Jnore than 2 targeted packages in a single retail
ransaction.  (1-C)

Rationale

Missing

[There are no restrictions for
how much TMP may be sold
n a 30-day period to a
ksingle person.

Weak Fidelity

A pharmacist is restricted from
selling products containing more}
han 7500 mg of ephedrine or|
PSE in a 30-day period, but
Imay sell more than 2
packages in a single
rransaction.

Moderate Fidelity

JA pharmacist is restricted
from selling products
fcontaining more than 7500
Ing of ephedrine or PSE in
o 30-day period, and
fcannot sell more than 2
packages in a single
fransaction.

Str Fidelity

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

Comments

Rating

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

6) Customer must present a driver’s license or other
Jpovernment-issued ID showing name, date of birth, and
photograph. ~ (1-C)

[Customer identification is not
equired.

ICustomer must provide
personal identification.

All of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

7) Customer must sign a log documenting the name and
faddress of the customer, date, and time of the
fransaction, and brand and product name and total
Jquantity distributed of ephedrine or pseudoephedrine.  (1-
c)

[Customer not required to sign
b log when TMPs are
burchased.

ICustomer required to sign a
og when TMPs are
burchased.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

JRetailer Guidelines

8) A package must contain 360 mg or less of ephedrine}
for pseudoephedrine in liquid or liquid-filled capsule form.
(1-C)

[There are no restrictions on
the amount of ephedrine or
PSE that a package of TMP
kcan contain.

A TMP package must
fcontain 360 mg or less of
ephedrine or PSE.

AIl of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

9) Packages must be displayed behind store counters or
in locked cases, so that customers are not able to reach
he product without assistance.  (I1-C)

Packages of TMP are not kept|
behind counters or locked in
kcases, out of the reach of
customers.

Io] of TMP are kept
pehind counters or locked in}
fcases, out of the reach of
customers.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

10) Only persons 18 years of age or older may
purchase TMP. (1-C)

[TMP may be purchased by
persons of any age.

[TMP may only be
purchased by those 18
rears of age or older.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
component.

[11) Packages sold away from pharmacy counters must be|
sold by store employees or agents who have been
rained.

[TMP may be sold by any
ktore employees.

[TMP must be sold by store
kmployees who have been
rained.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
kcomponent.




Fidelity Measure for Meth Precursor Prohibition

Missing Weak Fidelity Moderate Fidelity Str Fidelity Comments

. o Rating
(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Core Activity Rationale

[12) A retailer may not sell more than one convenience
package to a single person in a 24-hour period. (1-C)

13) A retailer may not knowingly sell products containing
ore than 7500 mg of ephedrine or pseudoephedrine or
IPSE to a single person in a 30-day period. (I-C)

[There is no restriction on the
humber of TMP packages that
kcan be sold to a single
person in a 24-hour period.

[There are no restrictions for
ow much TMP may be sold
n a 30-day period to a
kingle person.

A retailer is restricted to
kelling one TMP package to|
fa single person in a 24-
hour period.

A pharmacist is restricted
rom selling products
fcontaining more than 7500
fng of ephedrine or PSE in
fo 30-day period to a
ingle person.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
kcomponent.

14) A retailer wishing to sell convenience packages away
rom pharmacy counters must provide training to each
femployee or agent who at any time operates a cash
egister, works behind a pharmacy counter, or stocks
fshelves containing TMP, trains or supervises any other
femployee or agent who engages in any of these activities
and techs. (1-C)

[Training is not required of
hose retail employees
operating a cash register,
orking behind a pharmacy
fcounter, or stocking shelves
fcontaining TMP, who wish to
fell TMP

[Training is provided to some
retail employees operating a
jcash register, working behind 3|
pharmacy counter, or stocking
jshelves containing TMP, who
ish to sell TMP convenience

fpway from the pharmacy
counter.

[Training is required of all
etail employees who
operate a cash register,
ork behind a pharmacy
fcounter, or stock shelves
fcontaining TMP, who wish
o sell TMP convenience
packages.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

[15) The training must be completed within 30 days of
he date that each sales employee begins working for the
etailer. (1-C)

Retail employee training not
fcompleted within 30 days of
he date of hire.

Retail employee training
ithin 30 days of the date
of hire.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this
fcomponent.

16) The retailer must train each sales employee on
[efined topics described in the Meth Precursor Law. (I-
C)

[Sales employees were not
rained on defined topics
[escribed in the Meth
Precursor Law.

[Sales employees were
rained on defined topics
Jdescribed in the Meth
PPrecursor Law.

All of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

17) The retailer shall have each sales employee read,
jsign, and date a certification form. These forms must be
etained by the retailer for each employee for the duration
of his/her employment and for at least 30 days following
he end of his/her employment. (I-C)

[The retailer did not require
kales employees to sign a
i form.

[The retailer required sales
employees to sign a

[The retailer required sales
employees to sign a

form, but did not
etain the forms for the
[duration of his/her
femployment.

form, and
etained the forms for the
[duration of his/her
femployment.

JAll of the previous conditions
JAND show some evidence of
of this

kcomponent.

18) Any pharmacy or retailer that violates the MPCA is
ksubject to a fine of $500 for a first offense, $1000 for
b second offense occurring within 3 years of the prior
pffense, and $5000 for a third or subsequent offense.
(1-C)

A pharmacy or retailer that
iolates the MPCA is not
jubject to any fines.

A pharmacy or retailer that
iolates the MPCA is
kubject to fines based on
he number of offenses.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.




Fidelity Measure for Meth Precursor Prohibition

Core Activity
19) An employee or agent of a pharmacy or retailer who|
iolates the MPCA is guilty of a Class A misdemeanor
for a first offense, a Class 4 felony for a second offense
fand a Class 1 felony for a third offense. (I-C)

Rationale

Missing

JAn employee who violates the
PCA is not punished.

Weak Fidelity

Moderate Fidelity

JAn employee who violates
he MPCA is guilty of a
[Class A misdemeanor and
ill be punished accordingly.|

Strong Fidelity Comments

Rating

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

20) A violation of the MPCA may result in the
ion or ion of a to distribute or
Mispense controlled substances.

(1-c)

A violation of the MPCA does
ot result in any action.

A violation of the MPCA
ill result in the suspension
or ion of a

JAll of the previous conditions
JAND show some evidence of
of this

kegistration to distribute
fcontrolled  substances.

komponent.

Identify sources of funding to ensure that publicity and
enforcement of the policy can continue. (1-A)

[This strategy will be most effective if it is an
ongoing activity. Working to secure funding for
publicity and enforcement will ensure that this
prevention effort is continued.

o sources of funding have
been  identified.

[Some  additional sources of
unding have been identified.

FEnough funding has been
obtained to ensure continued
publicity, monitoring and
bnforcement of this policy.

JAdditional Core Activities Please
describe and provide potential fidelity
measure scores:(I-A)

JAdditional Core Activities Please
[describe and provide potential fidelity
measure scores:(I-A)

— —
Source: State of lllinois, Office of the Attorney General. (2005). Training for Retailers on the Methamphetamine Precursor Control Act (MPCA). State of lllinois, Office o

the Attorney General. hnu://www.ﬁnoisanomevqenera .gov/methnet/laws_legislation/MPCA _retailer_tral
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Fidelity Measure for Alcohol Restrictions at Community Events

Core Activity

ake an informed decision about whether you
jheed support from the local or state level. P-R

Rationale

*This activity is not included in the article about
home delivery restrictions. A first step is to
[ecide which level is the most appropriate to
pring about change. This decision should be
pased on: 1) research on the current status of
state and local laws; and 2) communications with
pootential supporters at both levels.

Missing

[No decision made about level of support
needed.

Weak Fidelity

Pecision made, but only
fesearched current laws or
kommunicated with potential
jsupporters, but not both.

Moderate Fidelity

Pecision made based on both

fesearch on the status of curren
laws and on communications

ith potential supporters at both
evels.

Comments

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

jork to build support for the policy within the
kommunity. (Note: Each community
will identify different activities
Inecessary to build support.) P-KP

[*This activity is not included in the literature.
lGathering support for a policy helps ensure that
there is enough interest to get the policy passed.

Potential supporters were not identified.

supporters were identified, but did
hot include key decision makers,
fndividuals, or organizations.

fSupporters were identified and
included key decision makers,
jndividuals, and organizations.

public.) (I-A)

mplement policy that addresses content of alcohol advertising at events, and includes the following
b components: (Note: Implementation of the policy means that it was
ladopted/enacted as an organizational, local or state law, policy,
ordinance, regulation, etc., that is documented and available to the

[Not adopted

JAdopted with modified and weaker
kpecifications

JAdopted as proposed

1) Policy prohibits alcohol advertising that
oromotes underage drinking. (1-C)

[Messages that promote underage drinking can
lead to dangerous expectations.

Policy does not address promotion of
underage drinking.

Policy prohibits promotion of
Jinderage drinking.

Policy prohibits promotion of
binderage drinking and clearly
fefines what is

JAll of the previous conditions
JAND show some evidence of
of this

2) Policy prohibits free alcohol samples and/or
oromotional materials. (1-C )

Free samples can contribute to excess
kconsumption of alcohol.

Policy does not address distribution of
ree samples or promotional materials.

Policy prohibits distribution of free
kamples or promotional materials.

Policy prohibits distribution of
ree samples or promotional
Jnaterials and clearly defines
hat is considered a free

fsample or promotional material.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

3) Policy requires event organizers to obtain
in advance for all alcohol advertising.

(1-C)

By approving all advertising, the message can be

Policy does not require approval of
lalcohol advertising.

Policy requires approval of
plcohol advertising.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

4) Policy limits alcohol advertising to areas
pestricted to adults. (1-C)

Advertising in areas accessible to youth can
oromote underage  drinking.

Policy does not limit advertising to areas
restricted to adults.

Policy limits alcohol advertising
o areas restricted to adults.

Al of the previous conditions
JAND show some evidence of
fenforcement of this component.

I5) Establish guidelines and limits on the nature
of sponsorship from the alcohol industry.
Guidelines address: 1) a limit on how much of
he event budget may be underwritten by alcohol
jnterests; and 2) clearly defines what sponsors
ill receive in retun for their sponsorship. (I-
C)

ISetting a standard for the amount of money
eceived from alcohol sponsors prevents sponsors
from gaining an inappropriate level of say
kegarding the event. Clear guidelines will avoid
fconfusion regarding unacceptable sponsor

[ demands.

Policy does not set guidelines or limits
on the nature of the alcohol
lsponsorships.

Policy addresses one of the
fcomponents, but not both.

Policy addresses both
kcomponents.

Al of the previous conditions
JAND show some evidence of
fenforcement of this component.




Fidelity Measure for Alcohol Restrictions at Community Events

Core Activity
6) Post signs throughout event area regarding
bicohol policy. Signs should: 1) be clearly
bosted; and 2) designate areas where drinking
s permitted/not permitted. (1-A)

Rationale

[Sign posting helps ensure that drinking policies
jare adhered to by staff and event attendees.

Missing

[Signs  regarding alcohol policy are not
posted.

Weak Fidelity

[Signs are posted, but are not
klearly posted or do not designate
breas where drinking is permitted
or not permitted.

Moderate Fidelity

[Signs are clearly posted and
Hesignate where drinking is
bermitted and not permitted.

JAll of the previous conditions
JAND show some evidence of
enforcement of this component.

Comments

(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

7) Policies regarding enforcement are
Istandardized and in place prior to an event and
Jon-site security is required. (I-C)

[Security and active enforcement ensure that rules
ore followed.

INo enforcement procedures in place or
Jsecurity required.

Enforcement policies are not
fstandardized OR on-site security is
ot required.

Enforcement is standardized and
n place prior to the event and
fon-site security is required.

All of the previous conditions
JAND show some evidence of
fenforcement of this component.

8) Provide staff with training and guidelines

fegarding alcohol service. (1-A)

[Training helps sellers and servers become familiar
ith rules, identify fake IDs, and refuse service tol
jintoxicated patrons.

No training provided.

[Staff provided with written materials
o review regarding alcohol service.

[Staff provided with in-person
raining from a qualified trainer
begarding alcohol service.

JAll of the previous conditions
JAND show some evidence of
enforcement of this component.

9) Establish policies for alcohol sales to i
1) price; 2) ID checking requirements and
procedures; 3) drink limits; and 4) sales area
o minimize inappropriate and excess alcohol
fconsumption.  (1-A)

sales can be through these

Imeasures.

No alcohol sales policy established.

JAlcohol sales policy addresses 2
r fewer of the components.

JAlcohol policy addresses 3 or
bnore of the components.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

ldentify sources of funding to ensure that
publicity and enforcement of the policy can
continue.  (1-A)

[This strategy will be most effective if it is an
fongoing activity and not just a one-shot activity.

jorking to secure funding for publicity and
fenforcement will ensure that this prevention effort
s continued.

[No sources of funding have been
jidentified.

[Some additional sources of funding
have been identified.

[Enough funding has been
obtained to ensure continued
publicity, monitoring, and
fenforcement of this policy.

JAdditional Core Activities Please
ldescribe and provide potential
fidelity measure scores: (I-A)

JAdditional Core Activities Please
ldescribe and provide potential
fidelity measure scores: (I-A)

Source: Institute for Public Strate: 2003

ssue briefing: Keeping your special event festive and safe: A planning guide for Ventura County communities. _http:/Awww.publicstrategies.org/pdfs/ventura_special_events_updated.pdf

#DIV/0!
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Core Activity

lake an informed decision about whether
ou need support from the local or state

Fidelity Measure for Keg Registration

Rationale

*This activity is not included in the article about home delivery

evel. (P-R)

A first step is to decide which level is the most
fppropriate to bring about change. This decision should be based
n: 1) research on the current status of state and local laws; and
[2) communications with potential supporters at both levels.

Missing

o decision made about level
of support needed.

Weak Fidelity

Pecision made, but only
fesearched current laws or
kommunicated with potential
fsupporters, but not both.

Moderate Fidelity

Decision made based on both

fesearch on the status of
urrent laws and on
lcommunications with potential
supporters at both levels.

Comments

(Use this space to indicate why
a core activity was not
appropriate for your
community or why the highest
implementation level was not
possible.)

lork to build support for the policy within
he community. (Note: Each
lcommunity will identify
different activities necessary
to build support.) (P-C)

*This activity is not included in the literature. Gathering support for
b policy helps ensure that there is enough interest to get the policy|

passed.

Potential supporters were not
jdentified.

[Supporters were identified, but
Kid not include key decision
Imakers, individuals, or
prganizations.

[Supporters were identified and
ncluded key decision makers,
ndividuals, and organizations.

[Create a policy that addresses registration of kegs, including the following 4 components: (Note:
mplementation of the policy means that it was adopted/enacted as an
lorganizational, local or state law, policy, ordinance, regulation, etc., that is
ldocumented and available to the public.) (I-A)

ot adopted

Adopted with modified and
eaker specifications

JAdopted as proposed

1) Kegs are marked with a unique
number. (1-C)

Beer kegs are often a main source of alcohol at teenage parties.
Jdentifying each keg with a unique number, allows the keg and keg
purchaser to be tracked in the event that underage youth are being
ferved.

lo kegs have unique ID
jhumbers.

JAll kegs have unique ID
numbers.

JAIl of the previous conditions
JAND show some evidence of
fenforcement of this component.

2) Record keg ID number, along with the
eg purchaser’s contact information and
driver’s license number at time of
purchase. (1-C)

hen police arrive at an underage keg party, people often scatter.
ithout keg tagging, there is no way to trace who purchased the
eg.

o ID number or contact
fnformation recorded.

Either the ID number is
fecorded or the purchaser’s
ontact information is recorded,
put not both.

Both the keg ID number and
he purchaser’s contact
information are recorded.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

3) Keep a record of each keg purchase
or a specified length of time (preferably 6
fmonths or more). (1-C)

A keg might not be immediately used and/or immediately returned
bfter use. Keeping records on file for 6 months to a year allows
police to follow up with a retailer in the event that a keg was

from an underage party, of when it occurred.

o records of keg purchases
ept.

Records of keg purchases kept
for less than 6 months.

Records of keg purchases kept
[6 months or more.

Al of the previous conditions
JAND show some evidence of
fenforcement of this component.

+) Withhold keg deposit if keg retumed

ith ID number removed. (1-C)

IAdults who illegally provide alcohol to underage youth may be
Heterred if they believe they will face legal or financial

for providing alcohol to people under 21.

Keg deposit not withheld for
egs returned without an ID
jhumber.

Al keg deposits withheld for
kegs returned without an ID
number.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

ldentify sources of funding to ensure that
ublicity and enforcement of the policy can

fcontinue.  (1-C)

[This strategy will be most effective if it is an ongoing activity and
hot just a one-shot activity. Working to secure funding for publicity
pnd enforcement will ensure that this prevention effort is continued.

lo sources of funding have
been identified.

[Some additional sources of
unding have been identified.

[Enough funding has been
btained to ensure continued
Jpublicity, monitoring, and
fenforcement of this policy.

11



Fidelity Measure for Keg Registration

Core Activity Rationale

JAdditional Core Activities -
Please describe and provide
potential fidelity measure
scores: (I-A)

Missing

Weak Fidelity

Moderate Fidelity Strong Fidelity Comments

(Use this space to indicate why
a core activity was not

appropriate for your
community or why the highest
implementation level was not
possible.)

JAdditional Core Activities -
Please describe and provide
potential fidelity measure
scores:(I-A)

Source: University of Minnesota Alcohol Epidemiology Program. (1-6-2006). Beer Keg Registration. 8-1-20

06. _http://www.epi.umn.edu/a

cohol/policy/beerkeg.shtm

#DIV/O!|
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Core Activity

lass media/social marketing/social norms plan

as been written and documented and

Rationale
A written plan ensures that a strategy has been thought
out and that key aspects of the campaign have been

jdentifies: 1) goals and 2) the
arget audience; 3) behaviors or norms
fargeted; and 4) strategy to be used.(I1-A)

This process will help assess readiness to
fmplement a mass media campaign strategy and ensure
that it is Il and 11-d d.

Missing

INo plan written.

Fidelity Measure for Social Norms Campaigns/Social Marketing/Mass Media

Weak Fidelity Moderate Fidelity

Plan in place, but only
foddresses 1 of the 4
kcomponents.

Plan in place, but only
foddresses 2 or 3 of the
|4 components.

Strong Fidelity

PPlan in place, and addresses
bil 4 components.

Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not possible.)

JFormative research conducted to understand and|

Formative research on the actual message, medium,

est the target audience to the
Inessages, media channels (web, TV,

pillboards, person-to-person, etc.), and
/ (if ). (1-A)

etc., ensures that the message is credible
ith the target audience. In addition, formative research
jshould be conducted with non-target audience to ensure
that the campaign does not have any unintended
consequences.

No formative research
jconducted.

[Formative research
fconducted on 1 of the 3
components.

Formative research
fconducted on 2 of the 3|
components.

JFormative research conducted
bn all 3 components.

[Collect and report local data to reinforce

[The use of local data will help ensure that the target

prior to, and after the (P-

R)

1 believes or buys into the message. Data from
other areas/schools/regions allow target populations to
hink that the data do not apply to them.

[No data collected.

[Non-local data reported.

Data collected, but not

JLocal data collected and

eported, or only
jprior to OR after the
kcampaign.

both prior to, and
ofter the campaign.

[Campaign employs multiple media channels.
(I1-A)

[The use of multiple channels helps reinforce the message.
[The more frequently a message is viewed, the more
Jopportunity it has to be processed by the target population,
In addition, the use of multiple media channels helps
ensure that the campaign does not get stale.

Campaign not implemented.

ICampaign employs 1
jnedia channel.

[Campaign employs 2
jnedia channels.

ICampaign employs 3 or more
fmedia channels.

Research (literature review, focus groups,
esting with surveys, etc.) conducted to

i frequency of exposure for
(P-R)

arget audience.

[The appropriate frequency of exposure will vary depending
on the channel, purpose of the campaign, and other
factors. Researching the appropriate level of exposure will
fensure a successful campaign.

[No research conducted on
lappropriate frequency of
fexposure for target audience.

[Research conducted to
Metermine appropriate
frequency of exposure.

repeated appropri
by research. (1-A)

ly, as

[The i should be repeated to ensure message
ketention. The frequency of exposure should be
fmplemented according to the research results.

jCampaign message not
kepeated.

[Message repeated, but
less frequently than
fesearch suggests will
esult in a successful
fcampaign.

Message repeated at
frequency research suggests is|
appropriate to ensure a
jsuccessful campaign.

JAdditional Core Activities - Please
ldescribe and provide potential
fidelity measure scores: (I-A)

JAdditional Core Activities - Please]
[describe and provide potential
fidelity measure scores: (I-A)

12-2002). Research and Evaluation of Social

Norms Campaigns.

http://www.higheredcenter.org/socialnorms/research.html

Sources:Haines, M. P., Perkins, H. W., Rice, R. M., and Barker, G. (2005). A Guide to Marketing Social Norms for Health Promotion in Schools and Communities. National Social Norms Resource Center. http://www.socialnorms.org/pdf/Guidebook.pdf ---- Higher Education Center. (12-
————— Lin, C. A. and Hullman, G. A. (2005). Tobacco-Prevention Messages Online: Social Marketing via the Web. Health Communication, 18, 77-
193. ---Martino-McAllister, J. and Wessel, M. T. (2005). An evaluation of a social norms marketing project for tobacco prevention with middle, high, and college students; use of funds from the Tobacco Master Settlement (Virginia). J prug Educ., 35, 185-200.
---National Highway Traffic Safety Administration, U.S. Department of Transportation. (2001). Community How to Guide On Media Relations (Rep. No. DOT HS 809 209). National Highway Traffic Safety Administration, U.S. Department of Transportation.
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Core Activity

ldentify appropriate law- making body in charge of governing
billboard signs in your community. (IP-R)

Rationale

Before you can implement a policy, you must understand who is
responsible for making and implementing the policy.

Fidelity Measure for Advertising Restrictions on Billboards and Public Places

Missing

Pof governing billboard signs in
he community was not
jdentified.

[The law-making body in charge

Weak Fidelity

Moderate Fidelity

Strong Fidelity

[The law-making body in
kcharge of governing billboard
Isigns in the community was
ot identified.

Comments

(Use this space to indicate
why a core activity was not
appropriate for your
community or why the
highest implementation
level was not possible.)

Rating

ake an informed decision about whether you need support from|
he local or state level. (P-R)

[*This activity is not included in the article about home delivery
festrictions. A first step is to decide which level is the most
fappropriate to bring about change. This decision should be based
on: 1) research on the current status of state and local laws and
2) communications with potential supporters at both levels.

support needed.

o decision made about level offDecision made, but

only researched
furrent laws or
fcommunicated with
potential supporters,
put not both.

Pecision made based on
poth research on the status
of current laws and on

with potential
jsupporters at both levels.

jork to build support for the policy within the community. For
his activity, you will want to be sure to identify any
borganizational groups that may support your intervention, such as
b local advertising or marketing group. (Note: Each
lcommunity will identify different activities
Inecessary to build support.) (P-KP)

[Gathering support for a policy helps ensure that there is enough
interest to get the policy passed. In many areas, one or two major
marketing companies own all of the billboards. Rather than working
o get a law passed restricting advertising, it may be more feasible
o work with the group that owns the billboards to get them to act
Jaccording to the restrictions outlined below.

JPotential supporters were not
fdentified.

[Supporters were
jdentified, but did not
include key decision
fnakers, individuals,
or organizations.

[Supporters were identified
fand included key decision
akers, individuals, and
forganizations.

mplement a model policy that limits alcohol and tobacco advertising in public places (billboards), and includes the following 3

ot adopted

JA\dopted with modified|

JAdopted as proposed

of places frequented by children, including schools, playgrounds,
fand places of worship.  (I-C)

restricted products such as tobacco or alcohol.

pillboard advertising of age-
festricted products within a
fcertain distance of places
frequented by children.

komponents: (Note: Implementation of the policy means that it was adopted/enacted as an pnd weaker
AN X . . . kpecificati
organizational, local or state law, policy, ordinance, regulation, etc., that is documented and peciications
lavailable to the public.) (I-A)
1) Establishes exclusionary zones that prohibit outdoor Prohibiting advertising in locations that children are known to frequent]]No exclusionary zones were y zones  [Exclusionary zones were JAll of the previous conditions
(billboard ) advertising of age-restricted products within 500 feet fcan reduce the influence on children to purchase or use age- established to prohibit outdoor ere to to prohibit D show some evidence of|

prohibit outdoor
pillboard advertising
pf age-restricted
broducts within 500
feet of places
requented by
children.

pillboard advertising of age-
yestricted products within
fnore than 500 feet of
places frequented by
khildren.

enforcement of this
fcomponent.

2) Includes the international “child” symbol on any billboard
hat is included in the exclusionary zone.(I-C)

[Clearly marking outdoor advertising venues with the international
[“child” symbol will make it clear when an advertiser is violating the

on outdoor advertising near places children frequent.

[The international “child” symbol
s not used on billboards
included in the exclusionary
one.

[The international “child”
fymbol is used on billboards
ncluded in the exclusionary
one.

JAll of the previous conditions
JAND show some evidence of
it of this

kcomponent.

14



Core Activity

3) Establishes reasonable limits on the total number of outdoor

that carry
llegal for sale to minors, outside of the exclusionary zone.(l-
c)

about products that are

Rationale

on bil near children is one step in the]
intervention. Establishing limits on the number of age-restricted
products, in general, can also help reduce the influence on children.

Fidelity Measure for Advertising Restrictions on Billboards and Public Places

o limits were established

fegarding the total number of
Joutdoor advertisements carrying
Jnessages about products that
fare illegal for sale to minors,
putside the exclusionary zone.

Weak Fidelity Moderate Fidelity

|-imits were established
fegarding the total number of]
putdoor advertisements
karrying messages about
broducts that are illegal for
fale to minors, outside the
xclusionary zone.

Strong Fidelity

JAIl of the previous conditions
JAND show some evidence of|
enforcement of this
fcomponent.

Comments

(Use this space to indicate
why a core activity was not
appropriate for your
community or why the
highest implementation
level was not possible.)

Rating

Ildentify sources of funding to ensure that publicity and
enforcement of the policy can continue. (1-A)

[This strategy will be most effective if it is an ongoing activity and
hot just a one-shot activity. Working to secure funding for publicity
Jand enforcement will ensure that this prevention effort is continued.

o sources of funding have
been identified.

jSome  additional
kources of funding
have been identified.

EEnough funding has been
obtained to ensure continued
publicity, monitoring, and
knforcement of this policy.

JAdditional Core Activities - piease describe and

provide potential fidelity measure scores: (I-A)

JAdditional Core Activities - Piease describe and
provide potential fidelity measure scores: (1-A)

Source: Hackbarth, D. P., Schnopp-Wyatt, D., Katz, D., Williams, J., Silvestri, B., and Pfleger, M. (2001). Collaborative research and action to control the geographic placement of outdoor advertising of alcohol and tobacco products in Chicago. pusiic Health Rep., 116,

558-567.
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Core Activity

ake an informed decision about whether you need support

rom the local or state level. (IP-R)

Rationale

[*This activity is not included in the article about home delivery
restrictions. A first step is to decide which level is the most
fappropriate to bring about change. This decision should be based
on: 1) research on the current status of state and local laws; and|
2) communications with potential supporters at both levels.

Missing

lo decision made about
level of support needed.

Fidelity Measure for Prohibition of Alcohol or Tobacco Sponsorship of Public Events

Weak Fidelity

Decision made, but
only researched current]
laws or communicated
ith potential
supporters, but not
poth.

Moderate
Fidelity

Strong Fidelity

Decision made based on

poth research on the status
f current laws and on
Jcommunications with
botential supporters at both
levels.

Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not possible.)

jork to build support for the policy within the community.
(Note: Each community will identify different
lactivities necessary to build support.) (P-KP)

[*This activity is not included in the article about home delivery
kestrictions. Gathering support for a policy helps ensure that there
is enough interest to get the policy passed.

were
ot identified.

were
jdentified, but did not
nclude key decision
fnakers, individuals, or
prganizations.

ISupporters were  identified
land included key decision
Imakers, individuals, and
forganizations.

mplement a model policy that prohibits alcohol and tobacco sponsorship of public events (racing, concerts, etc.), and includes
he following 6 components: (Note: Implementation of the policy means that it was adopted/enacted
las an organizational, local or state law, policy, ordinance, regulation, etc., that is
ldocumented and available to the public.) (I-A)

ot adopted

JAdopted with modified
fond weaker
kpecifications

adopted as proposed

JProhibits compensation from tobacco and alcohol companies.
(1-C)

from tobaccof

[Event planners may feel obliged to give ing to ies in|
return for sponsorship funds.

fand alcohol companies not|
prohibited.

[Compensation from
obacco and alcohol
kompanies prohibited.

Prohibits tobacco- and alcohol-related promotional displays. (I1-
c)

Displays and advertising may encourage tobacco and alcohol use.

[Tobacco- and alcohol-
elated promotional displays]
fre not prohibited.

[Tobacco- and alcohol-
elated promotional

JAIl of the previous
conditions AND show some
i of of

displays are

this component.

Prohibits all benefits (scoreboards, etc.) that promote tobacco
oor alcohol companies. (I-C)

ltems that display alcohol or tobacco advertising, branding, images,
Jor names may encourage tobacco and alcohol use.

Benefits that promote
obacco or alcohol
fcompanies not prohibited.

Benefits that promote
obacco or alcohol

Al of the previous
conditions AND show some
i of of

fcompanies pi

his component.

PProhibits the sale and distribution of samples of tobacco and
alcohol products. (1-C )

[Samples and sales will encourage alcohol and tobacco use.

[The sale and distribution
bf samples of tobacco and|
flcohol products not
prohibited.

[The sale and
iistribution of samples
pf tobacco and alcohol
broducts prohibited.

JAll of the previous
jconditions AND show some
evidence of enforcement of
this component.
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Core Activity

JProhibits tobacco and alcohol ads in programs. (1-C)

Rationale

Displays and advertising may encourage tobacco and alcohol use.

Missing

[Tobacco and alcohol ads
n programs not prohibited.

Fidelity Measure for Prohibition of Alcohol or Tobacco Sponsorship of Public Events

Weak Fidelity

Moderate
Fidelity

[Tobacco and alcohol
bds in programs
brohibited.

Strong Fidelity

Al of the previous
conditions AND  show some
evidence of enforcement of
this component.

Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not possible.)

[Keeps events free of any mention of tobacco or alcohol
kompanies. (1-C)

Displays and advertising may encourage tobacco and alcohol use.

[Events are not kept free
bf any mention of tobacco
bor alcohol companies.

Fvents are kept free
bf any mention of
obacco or alcohol
kompanies.

JAIl of the previous
conditions AND show some
evidence of enforcement of
this component.

ldentify sources of funding to ensure that publicity and
enforcement of the policy can continue. (1-A)

[This strategy will be most effective if it is an ongoing activity and
hot just a one-shot activity. Working to secure funding for publicity
Jand enforcement will ensure that this prevention effort is continued.

o sources of funding
have been identified.

[Some additional
kources of funding
have been identified.

[Enough funding has been
btained to ensure
jcontinued publicity,

itori and it

f this policy.

JAdditional Core Activities - Please describe
land provide potential fidelity measure
scores: (I-A)

jAdditional Core Activities - Please describe
land provide potential fidelity measure
scores:(I-A)

Sources: Public Health Institute, Technical Assistance Legal Center. (6-24-2003). Model Policy for Motor Sports: Prohibiting Tobacco Sponsorship. http://talc.phlaw.org/pdf_files/0004.pdf ---Public Health Institute, Technical Assistance Legal Center. (6-24-2003).
Model Policy for Rodeos: Prohibiting Tobacco Sponsorship. http://talc.phlaw.org/pdf_files/0003.pdf
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Fidelity Measure for Media Advocacy

Core Activity
(0-KP)

Get to know media contacts.

Rationale

Building relationships with news reporters is essential to any
media advocacy effort. Developing a media contact list is an
important step to enhance an organization’s ability to contact
reporters when an important news event develops. Contacting
local reporters with newsworthy stories will help build a reciprocal
working relationship and increase an organization’s credibility as a
[good source of information.

Missing

[Media contacts not identified.

Weak Fidelity

Media contact list developed.

Moderate Fidelity

[Organization contacts media with
potential stories once or more per|
year.

Strong Fidelity

Media contacts organization for
information on stories.

Comments
(Use this space to

indicate why a core
activity was not
appropriate for your

Rating
community or why the

highest

implementation level

was not possible.)

[Monitor the media, including: 1) alcohol and
tobacco industry ads; 2) research reports on
JATOD; and 3) local news stories. (P-R)

Monitoring multiple types of news stories will increase the
chances of identifying a news story that can serve as a
springboard for an organization’s issue.

Media not monitored.

Monitors 1 of the types of media
described.

Monitors 2 of the types of media
described.

Monitors all 3 of the types of
media described.

Frame the issue. Are you able to communicate the
[following 3 components: 1) describing the issue at
hand; 2) describing what you want to change and
jwhat to do to change the issue; and 3) knowing
who can make the change (understanding your
target) . This is known as the issue, the solution,
and who can make the change. (I1-A)

Clearly and concisely framing the issue is the key to successful
[media advocacy. Strong messages describe the issue, the
solution, and the target audiences of the message.

lssue did not address framing
jcomponents.

Only addresses 1 of the 3
jcomponents.

[Only addresses 2 of the 3
jcomponents.

Addresses all 3 components.

Stay on message by keeping to the 3 framing
components and repeat them if time permits. (1-A)

Repeating the same message is essential to building a
consistent, memorable message. Deviating from the 3 framing
may cause confusion and diminish media focus on

the key issues.

Message did not contain framing
jcomponents..

includes

information than the 3 framing
[components.

only includes 3 framing
jcomponents.

Message includes 3 framing
jcomponents and repeats key
issue.

Message linked to issues in public consciousness.
(1-C)

It is easier to gain media attention when the message is linked
to an issue that the public is already concered about.

[Message not linked to issues.

Message linked to issues.

Use local statistics to tell story, when available.
Otherwise, use state data.(1-A)

It is easier to gain the media’s attention when local statistics are
used to tell a story. News reporters (and the public) find news
stories that contain local statistics more interesting because they
reveal the scope of the issue at the local level.

No data used to tell story.

Local (or state, if no local data
available) data used to tell story.

[Additional Core Activities - Please
describe and provide potential
fidelity measure scores:(I-A)

[Additional Core Activities - Please
describe and provide potential
fidelity measure scores: (I-A)

Sources:The Marin Institute. (2006). Media Advocacy Action Pack. (7-27-2006). http://www.marininstitute.org/action_packs/media_advocacy.htm ---Wilbur, P. M. and Stewart, K. (1999). strategic Media Advocacy for Enforcement of Underage Drinking Laws. Pacific Institute for
Research and Evaluation in support of the OJJDP Enforcing the Underage Drinking Laws Program. http://prev.org/documents/mediaadvocacy.pdf
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Fidelity Measure for Graduated Licensing

Missing Weak Fidelity Moderate Fidelity Comments

(Use this space to indicate why a Rating

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Core Activity Rationale

ake an informed decision about whether
ou need support from the local or state

evel. Graduated licensing is
lalmost always a state law and,
las such, any advocacy work
should be targeted at the
state level.(P-R)

[*This activity is not included in the article about graduated
Jicensing. A first step is to decide which level is the most
ppropriate to bring about change. This decision should be
pased on: 1) research on the current status of state and
ocal laws; and 2) with potential
ot both levels.

o decision made about level of|
kupport needed.

[Decision made, but only
fesearched current laws or
fcommunicated with potential
supporters, but not both.

Pecision made based on both

fesearch on the status of current

laws and communications with
botential supporters at both levels.

jork to build support for the policy within
he community. (Note: Each
lcommunity will identify
different activities necessary
to build support.)P-KP)

[*This activity is not included in the article about graduated
Jicensing. Gathering support for a policy helps ensure there
is enough interest to get the policy passed.

Potential supporters were not
jdentified.

supporters were  identified, but
[did not include key decision
akers, individuals, or
organizations.

supporters were identified and
included key decision makers,
ndividuals, and organizations.

mplement a law for a graduated licensure

is documented and available to

program  meeting criteria as set forth in the Transportation

Equity Act for the 21% Century (HR 2400), and include the following 5 components: (Note:
'mplementation of the policy means it was adopted/enacted as an
lorganizational, local or state law, policy, ordinance, regulation, etc., that

the public. (I-A)

ot adopted

JAdopted with modified and
eaker specifications

JAdopted as proposed

[1) Creates a three tiered permit system,
ith a learner’s permit (stage 1),
fntermediate license (stage 2), and final
jstage with no additional restrictions (stage
). (1-C)

oung drivers are given the opportunity to improve their
[driving skills in a safer and more controlled environment.

o tiered permit system created.

A tiered permit system is
kcreated, but only includes 2
iers.

[The permit system includes 3 or|
Jnore tiers of licensing.

All of the previous conditions
JAND show some evidence of
of this

[2) Prohibits stage 1 permit holders from
driving without a licensed driver over age
1. (1-C)

JAn older licensed driver can supervise driving behavior.

fThe permit system does not
prohibit stage 1 permit holders
rom driving without a licensed
driver over age 21.

fThe permit system prohibits
Istage 1 permit holders from
Jdriving without a licensed driver
over age 21.

Al of the previous conditions
JAND show some evidence of
enforcement of this component.

3) Prohibits stage 2 permit holders from
driving without a licensed driver over age
21 during nighttime hours. (1-C)

States with nighttime driving restrictions show crash
eductions up to 60 percent during restricted hours.

[The permit system does not
prohibit stage 2 permit holders
rom driving without a licensed
Kriver over age 21 during
highttime  hours.

[the permit system prohibits
jstage 2 permit holders from
[driving without a licensed driver
Jover age 21 during nighttime
hours.

JAll of the previous conditions
JAND show some evidence of
fenforcement of this component.

l4) Requires stage 1 and 2 permit holders|
o follow seat belt and zero tolerance
aws. (1-C)

In 2002, 65 percent of youth who died in passenger
ehicles were not wearing safety belts and 23 percent who
ere involved in fatal crashes had been drinking.

[The permit system does not
equire stage 1 and 2 permit
holders to follow seat belt and
fero tolerance laws.

[The permit system requires stage]
1 and 2 permit holders to follow|
seat belt and zero tolerance
aws.

JAll of the previous conditions
JAND show some evidence of
enforcement of this component.
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Fidelity Measure for Graduated Licensing

Core Activity

5) Ensures the 3 types of permits are
Jistinguishable. (1-C)

Rationale

IClear differences will allow police to easily identify the type
of license.

Missing

[The 3 types of permits are not
Kistinguishable.

Weak Fidelity Moderate Fidelity

[The 3 types of permits are
distinguishable.

JAll of the previous conditions
JAND show some evidence of

enforcement of this component.

Comments

(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

JAdditional Core Activities -
PPlease describe and provide potential
idelity measure scores: (I-A)

JAdditional Core Activities -
IPlease describe and provide potential
idelity measure scores: (1-A)

Source: U.S. Department of Transportation. N. H. T. S. A. (2004). Graduated Driver Licensing Syst

em. (8-2-2006). http://www.nh

sa.dot.gov/people/injury/new-fact-sheet03/GraduatedDriver.pd

#DIV/0!
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Core Activity

ake an informed decision about whether you need|

jsupport from the local or state level. An
ladministrative license revocation is
fimplemented at the state level and
is different than criminal
Ibroceedings and penalties. As such,
lany advocacy work should be
targeted at the state level.(P-R)

Rationale

[*This activity is not included in the article about
praduated licensing. A first step is to decide which
evel is the most appropriate to bring about change.
[This decision should be based on: 1) research on
he current status of state and local laws and
bdministrative rulings; and 2) communications with
potential supporters at both levels.

Missing

[No decision made about level of
support needed.

Fidelity Measure for an Administrative License Revocation for Impaired Drivers

Weak Fidelity

[Decision made, but only
fesearched current laws or
fcommunicated with potential
jsupporters, but not both.

Decision made based on both

kesearch on the status of current
laws and communications with
potential supporters at both
levels.

Comments

(Use this space to indicate why a
core activity was not
appropriate for your community
or why the highest
implementation level was not
possible.)

jork to build support for the policy within the
kommunity. (Note: Each community will
identify different activities
necessary to build support.) (P-KP)

P This activity is not included in the article about
braduated licensing.  Gathering support for a policy
elps ensure there is enough interest to get the
policy passed.

Potential supporters were not
dentified.

Supporters were identified, but
[did not include key decision
Jnakers, individuals, or
organizations.

fSupporters were identified and
included key decision makers,
fndividuals, and organizations.

JUtilize the media to increase awareness and gain
jsupport.  (1-A)

For laws to be effective, publicity is an important
factor because drivers must know and understand the
konsequences of their actions.

[Media not utilized.

Limited use of the media to
Joublicize activities.

[Media actively used to publicize
factivities and gain awareness on
fa regular, on-going basis.

Implement an administrative action to revoke the license of impaired drivers that includes the following 8
komponents: (Note: Implementation of the policy means it was adopted/enacted
las an organizational, local or state law, policy, ordinance, regulation, etc.,
that is documented and available to the public. (I-A)

INot adopted

JAdopted with modified and
eaker specifications

Adopted as proposed

1) Language of the administrative ruling should be
kconsistent with provisions of the State’s
bdministrative procedures acts. (1-C)

| egislation consistent with administrative procedures
pcts will ensure consistent enforcement of the law.

Language of the administrative
license revocation is not
Jconsistent with the State’s
fadministrative procedures acts.

Language of the administrative
icense revocation is consistent
ith the State’s administrative
Jprocedures  acts.

2) Language of the administrative ruling should
include a provision that the arresting officer, at the
ime of arrest, should: 1) serve the notice of
fevocation (suspension); 2) take the offender’s
icense; and 3) issue a temporary permit. (I-C)

[The law needs to be adhered to, and following
protocol helps to ensure the proper penalty is being
bpplied and in a timely fashion.

Language of the administrative
huling does not address the
actions the arresting officer
jshould take.

Language of the administrative
uling addresses 1 or 2 of the
actions  the arresting officer
Ishould take.

Language of the administrative
uling addresses all 3 of the
jactions the arresting officer
Ishould take.

3) The driver should have the opportunity for an
administrative hearing and the hearing should not
be allowed to delay the revocation. (1-C)

JAs in any arrest, an offender has the right to defend
neself, if he/she chooses to do so.

[The driver does not have the
bopportunity for an administrative
hearing.

[The driver has the opportunity for
fan administrative hearing, but the
jhearing delays the revocation.

[The driver has the opportunity fol
lan administrative hearing and the
hearing is not allowed to delay
he revocation.

[4) The initial administrative revocation for test
ailure should be at least 90 days with full
fevocation for 30 days, followed by at least 60
[ays of restricted driving. (I-C)

f the penalties are not strict enough, offenders will
fontinue to commit the same offenses without fear of
he consequences.

[The law does not specify a
jcertain number of days for the
license revocation.

[The law specifies a number of
Jiays for the full revocation, but
jhot for restricted driving.

[The law specifies at least 90
[ays revocation, with full
fevocation for 30 days, followed
by at least 60 days of restricted
driving.
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Core Activity
5) The initial revocation for a test refusal should
be a full 90 days, with no restricted driving
privileges.  (1-C)

Rationale
f the penalties are not strict enough, offenders will
ontinue to commit the same offenses without fear of
he consequences.

Missing

[The law does not specify
benalties for refusing a sobriety
est.

Fidelity Measure for an Administrative License Revocation for Impaired Drivers

Weak Fidelity

[The law specifies penalties for
efusing a sobriety test, but the
Joenalty is less than the penalty
for failing the sobriety test.

Fidelity

[The law specifies that for
efusing a sobriety test, the
river’s license is revoked for a
full 90 days, with no restricted
driving privileges.

Comments

(Use this space to indicate why a
core activity was not

appropriate for your community
or why the highest
implementation level was not
possible.)

6) The offenders, rather than taxpayers, should
pay for these programs. (1-C)

f the penalties are not strict enough, offenders wil
fontinue to commit the same offenses without fear of
he consequences.

Payment for these programs is
not covered by the offender.

Payment for these programs is
jcovered by the offender.

[7) The administrative sanction should be handled
keparately from the criminal proceeding. (I-C)

[The outcome of the administrative action should have
ho bearing on the criminal proceedings, including
fanctions.

[The administrative sanction is
handled with the criminal

[The administrative sanction is
andled separately from the
feriminal proceedings.

JAdditional Core Activities - Please
[describe and provide potential
fidelity measure scores: (I-A)

jAdditional Core Activities- Please
[describe and provide potential
fidelity measure scores: (I-A)

Source: U.S. Department of Transportation, National Highway Traffic Safety Administration. (2003). Administrative License Revocation (Suspension). (8-3-2006). http://www.nhtsa.dot.gov/peop| #DIV/0!
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Fidelity Measure for Increase Price Or Taxes on Alcohol or Tobacco

Core Activity
[Consult with of successfull
R)

initiatives. (P~

Rationale

[These supporters can provide valuable advice about how to
proceed and what pitfalls to avoid.

lo one from any
jsuccessfully developed
price /tax initiatives was

Weak Fidelity

Strong Fidelity

[Consulted with those who have

kuccessfully developed price/tax
nitiatives.

possible.)

Comments

(Use this space to indicate why

a core activity was not

appropriate for your

community or why the highest
implementation level was not

Rating

PBuild a coalition of organizations concerned about children and the
public’s health. (1-A)

fPromotes strong public support.

o coalition of organizations
fconcerned about  children
find the public’s health was
puilt.

A coalition was built, but did
hot include key individuals or
Prganizations.

JA coalition of organizations
koncerned about children and the
bublic’s health was built and
ncluded key individuals and

fPay for good polling to assess the level of community support
behind the specific wording of a referendum or bill to increase
axes. (I1-A)

Ensures the wording of a proposal clearly states a
supportable message.

PDid not invest in good
polling before starting the
initiative.

Relied on non-paid polling.

nvested in good polling before
Ltarting the initiative.

fProvide talking points for supporters to use when discussing price
or tax increases for alcohol and tobacco. (1-C)

A unified message ensures key points are communicated and
helps build strong public support.

[ralking points were not
created.

[Talking points were created,
put not all supporters used the
alking points when
fcommunicating with the public.

fralking points were created AND all
fupporters use them when
with the public.

dentify and work with legislators who will actively support pricing
fchanges. (P-KP)

Pricing and tax changes need the support of legislators who
ill be able to implement the change.

o legislators have been
jdentified.

fegislators have been identified.|
put are not yet committed.

f egislators have been identified and
have indicated they will support
price/tax changes for alcohol
nd/or tobacco.

ldentify all potential enemies and be prepared to confront their

with prepared responses based on research and reliable
data.  (P-R)

[Opponents of tax increases typically raise 4 objections
focusing on: negative effects of an increase on current

PPotential opponents of the

bf tax revenues; cost to users; possible job losses
with reduced and the fact that

broducts available via the Internet escape the same tax
purden.

were not identified.

Potential enemies were
ifi but to

heir potential arguments were
ot prepared or were not
pased on research/data.

Potential enemies against the
nitiative were identified and
fesponses were prepared to confron
heir potential arguments using
fesearch and reliable data.
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Fidelity Measure for Increase Price Or Taxes on Alcohol or Tobacco

Core Activity
lork to develop a bill specifying that most of the revenue
jenerated from the increase would be utilized for services to
improve public health, public safety, or other socially desirable
(1-A)

Rationale
lUsing the funding for the public good can increase public
fsupport of increases in price or taxes.

Ppid not work to include
komponent of a bill
fspecifying that the revenue
iould be used for improving|
public health, public safety,
or other activities towards
he public good.

Strong Fidelity Comments

(Use this space to indicate why

a core activity was not

appropriate for your
community or why the highest
implementation level was not
possible.)

lorked to include component of a
bill specifying that the revenue
ould be used for improving public
health, public safety, or other
pctivities towards the public good.

Rating

fork to increase interstate cooperation on prices by contacting
states for ion and i . (1-A)

Neighboring states should be encouraged to work together to
ncrease taxes to diminish the lure of interstate sales to
jndividuals. This can be important in areas where several
jstates come together, such as Arkansas, Louisiana, and
[Texas; or Maryland, Virginia, and Washington, D.C.

Neighboring states have not
been contacted.

Neighboring states have been
fcontacted and are working together.

Require licensing of tobacco retailers, similar to alcohol retailrs. (
h)

Licensing helps ensure law enforcement and tobacco control
fgencies are able to track the sale of tobacco products.

Licensing of tobacco
etailers is not required.

Licensing of tobacco retailers is
equired.

JAdditional Core Activities - Please describe and provide

potential fidelity measure scores: (1-A)

JAdditional Core Activities - Please describe and provide
botential fidelity measure scores: (1-A)

Source: Leverett, M., Ashe, M., Gerard, S., Jenson, J., and Woollery, T. (2002). Tobacco use: the impact of prices. J Law Med Ethics, 30, 88-95.

#DIV/0!
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Fidelity Measure for Compliance Checks

Core Activity

enforcement in compliance checks. (P-R)

[Determine if any laws in your state require involvement of law

Rationale
n some states, it is illegal to conduct compliance checks without law enforcement.
Icommunities implementing a compliance check strategy need to determine if law
enforcement  officials are required to participate in compliance checks.

Missing Weak Fidelity Strong Fidelity Comments

(Use this space to indicate why a core

activity was not appropriate for your
community or why the highest
implementation level was not
possible.)

Did not find out if law

fenforcement is required for
fcompliance checks or not.

Determined if law
enforcement is required to
be involved in compliance
hecks.

biso include law enforcement. (P-R)

[Decide if compliance checks are for data collection purposes or will

[The manner in which a I check is varies on whether
he purpose is strictly for data collection or if it will also include law enforcement.
Peciding this early in the implementation process will ensure a successful intervention.

No decision was made as
0 purpose of compliance
checks.

[Decision was made as to
burpose of compliance
checks.

dentify law enforcement officers to participate in the program.  (If
aw enforcement purpose is decided.) (P-KP)

[Selecting officers who are interested in this type of specialized work may lead to a
Jnore successful intervention.

Law enforcement officers
lare not identified to
barticipate in the program.

lLaw officers
are identified to participate}
n the program.

Law er officers
with a specific interest in
Jalcohol or tobacco

lare identified to participate
in the program.

Develop a written protocol for selecting retailer sites. Selection may
pe based on random selection, stratified selection within a region,
pased on type of outlet, or another selection strategy. (1-A)

JA written site selection policy will help ensure sites are selected fairly and certain
types of retailers or locations are not targeted for compliance checks.

[No written protocol is
Jdeveloped for selecting
retailer sites for compliance
checks.

A written protocol is
[developed for selecting
retailer sites for compliance
hecks.

council/board.  (1-A)

[Review plan with prosecutors, licensing officers, and city/town

n order for compliance checks to be successful, a community must have the full
jsupport of those involved in the process, including those who will be prosecuting the
pffenders, those who work with the alcohol and tobacco retailers, and those elected
pfficials who are responsible for implementing policy.

fThe plan is not reviewed
ith prosecutors, licensing
fficers, or city/town
Jcouncil/board members.

[The plan is reviewed with|
I of the
jndividuals/groups listed,
put not all.

[The plan is reviewed with 2
or more of the
individuals /groups listed.

Jupcoming enforcement tactics. (1-A)

JUtilize the media to provide prior notice to the community about

JAlthough one goal of compliance checks is to either collect data or hold those
fesponsible for selling alcohol and tobacco to underage youth, another goal is
publicizing the law and penalties for selling to minors. The threat of

[The community is not
notified by the media about
he i

khecks can often be enough to encourage responsible behavior among retailers.

actics.

[The community is notified by
he media of upcoming
Jenforcement tactics.

Recruit underage youth to conduct the activity.

(1-A)

Research indicates that buyers age 18 to 19 for alcohol and 14 to 17 for tobacco
fre ideal. In addition, buyers should not try to appear older. They should look and
ct like a typical underage youth. In addition, research indicates that paid buyers may
be more successful than volunteers, especially if retailers will be prosecuted. Paid
puyers are more able to commit to time in court, and are not viewed as having an
bgenda, as volunteers might.

Underage youth are not
recruited for the activity.

Underage youth are recruited
for the activity.

[Train buyers and law enforcement or lay escorts. (1-A)

[Trained buyers and escorts (either law enforcement or lay) will be better able to
Kdeal with any challenges. In addition, trained individuals who follow a written
fcompliance check protocol are more credible. This credibility is important in reporting
Jiata or in prosecuting retailers.

No training is conducted  for}
buyers, law enforcement, or]
lay escorts.

ICompliance check

participants are provided
ith written material to
eview as their training.

in-person training by a
Jqualified trainer is conducted
ffor buyers, law enforcement,
fand lay escorts.
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Fidelity Measure for Compliance Checks

Core Activity
(1-A)

Prepare site packets.

Rationale

PDocumenting logistics of the compliance check ensures each compliance check is
jmplemented the same way every time.

Plan routes.

Obtain/prepare evidence containers.  (1-A)

[Site packets not prepared.

Weak Fidelity

Strong Fidelity

[Site packets prepared.

Comments

(Use this space to indicate why a core

activity was not appropriate for your
community or why the highest
implementation level was not
possible.)

Routes not planned.

Routes planned.

[Evidence containers not
jobtained/ prepared.

[Evidence containers
jobtained/ prepared.

fPrepare written reports/documents. (1-A)

Documentation of findings of the compliance check is important. Formal documentation
ill ensure credibility and reliability in reporting data or in prosecuting retailers.

ritten reports/documents
not prepared.

ritten reports/documents
prepared.

[Submit written reports/documents.

Formal documentation of findings must be submitted to the proper individuals to
nsure they are used.

ritten reports/documents
not submitted.

ritten reports/documents
jsubmitted.

findings with i and

f findings from the compliance checks are positive, then it benefits the retailers and
jcommunity to publicize those results to encourage continued compliance. If the results
ere not positive, these findings need to be publicized to help ensure retailers

Findings not communicated
o businesses and

Jinderstand the importance of complying with laws and regulations about selling alcohol
bnd tobacco to minors and there are consequences if they do not follow these laws
bnd regulations.

[Findings communicated to

businesses and community.

jork to ensure institutionalization of this strategy by: 1) developing
fan  organizational policy that can be adopted by participating
forganizations OR formalizing the strategy into a local or state law or
fegulation; and 2) identifying sources of funding to ensure the
jstrategy and enforcement of the strategy can continue. (1-A)

[This strategy will be most effective if it is an ongoing activity and not just a one-
fshot activity. Working to ensure the strategy is institutionalized will ensure this
prevention effort is continued.

institutionalization of the Jof
strategy .

Have not worked to ensure fOnly addressed 1 aspect]

Addressed both aspects of

JAdditional Core Activities - Piease describe and provide
potential fidelity measure scores:

Additional Core Activities - Piease describe and provide
potential fidelity measure scores: (I-A)

Sources: Alcohol Epidemiology Program (2000). Atcohol compliance checks: A procedures manual for enforcing alcohol age-of-sale laws. Minneapolis: University of Minnesota. http://www.epi.umn.edu/alcohol/manual/manual.pdf ---Grube, J. W. and Stewart, K. (1999). Guide to Conducting Alcohol
Purchase Surveys. The Office of Juvenile Justice and Delinquency Prevention and the Underage Drinking Enforcement Training Center. http://www.udetc.org/documents/purchase.pdf --- Natanblut, S. L., Mital, M., and Zeller, M. R. (2001). The FDA’s enforcement of age
restrictions on the sale of cigarettes and smokeless tobacco. J public Health Manag.Pract., 7, 1-10. ---National Highway Traffic Safety Administration, U.S. Department of Transportation. (2001). Community How to Guide On Enforcement (Rep. No. DOT HS 809 209). National Highway
Traffic Safety Administration, U.S. Department of Transportation. http://www.nhtsa.dot.gov/people/injury/alcohol/ Community%20Guides%20HTML/Book5_Enforcement.html ---University of Minnesota Alcohol Epidemiology Program. (1-6-2006). Compliance Checks.
http://www.epi.umn.edu/alcohol/policy/compchks.shtm ---Washington State Department of Health (2006). Tobacco Compliance Check Guidelines. http://www.doh.wa.gov/ tobacco/compliance/ProtocolFinal.pdf ---Willingham, M. Reducing Alcohol Sales to Underage Purchasers:

#DIV/0!
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Fidelity Measure for Party Patrols

Core Activity
[Establish a relationship with the agency
that has primary responsibility for
kesponding to calls for parties. (P-KP)

Rationale

Btructured and how they operate helps in
he development of realistic strategies they
kan employ.

 eaming how law enforcement agencies are]

Relationship with law enforcement agency
ot established.

Weak Fidelity

Strong Fidelity

Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not
possible.) Rating

Relationship with law enforcement agency
festablished.

[Establish a relationship with an Alcohol
Junit with law enforcement, if appropriate.
(See Alcohol Unit strategy). (P=KP)

Fstablishing a relationship with an Alcohol
IUnit will ensure those who are specially

rained in dealing with alcohol violations

fre involved in the activity.

[No relationship with Alcohol Unit
festablished.

Relationship with Alcohol Unit established.

Establish a relationship with high schools
fand a local college or university, if
bappropriate.  (P-KP)

¢ This core activity was not identified in
he literature, but was recommended for
Inclusion by experts in the field. High

drinking at parties in residential
omes. It is helpful to establish a
felationship with the schools and colleges
n your community to ensure open
fcommunication between all involved.

kschool and college students may engage in|

No relationship with high schools, college
or university established.

Relationship with high schools, college or
university was established.

Create a “party buster hotline” so that
people may report information on underage
drinking parties and publicize the hotline.
(1-A)

A hotline will allow for improved prevention
bf underage drinking parties.

Party buster hotline not established.

PParty buster hotline established. PParty buster hotline established and is

publicized in the community.

for dispersal
hat include: surveillance, traffic monitoring,
Jscene security, and processing and training
pfficers in following the procedures. (1-C)

I\ clear plan will allow for a safe and
prderly party dispersal.

No controlled dispersal procedures
Jeveloped.

[Controlled dispersal procedures developed, [Controlled dispersal procedures developed
put are not documented and/or officers are fand documented and officers are trained
ot trained in the procedures. n the procedures.

Establish an alcohol citation database to
rack the number and type of alcohol
itations issued. (1-A)

A database allows communities to
Hetermine if specific areas are having more
rouble with underage drinking parties than
bthers so they may be targeted for
pdditional enforcement and prevention.

JAlcohol citation database not created.

JAlcohol citation database created, but JAlcohol citation database created, and
kitations not entered regularly, or in a timelyfcitations entered regularly and in a timely

fmanner. fmanner.
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Fidelity Measure for Party Patrols

Core Activity
JUtilize the media to increase awareness
fand gain support. (I1-A)

Rationale
ouths may be dissuaded from drinking if
hey are aware underage drinking laws are
peing enforced.

[Media not utilized.

Weak Fidelity Strong Fidelity Comments

(Use this space to indicate why a core
activity was not appropriate for your
community or why the highest
implementation level was not
possible.)

lLimited use of the media to publicize edia actively used to publicize activities
activities. fand gain awareness on a regular, on-—

jgoing  basis.

fork to ensure institutionalization of this
strategy by: 1) developing an
brganizational policy that can be adopted
by - izations OR

Irhis strategy will be most effective if it is
fn ongoing activity and not just a one-
khot activity. Working to ensure the

he strategy into a local or state law or
fegulation; 2) working to ensure
fenforcement of the strategy; and 3)
fidentifying sources of funding to ensure the
jstrategy and enforcement of the strategy
fcan continue. (1-A)

is ionali will_ensure this
brevention effort is continued.

Have not worked to ensure
jnstitutionalization of the strategy.

only addressed 1 or 2 aspects of
nstitutionalization.

Addressed all 3 aspects of
jnstitutionalization.

JAdditional Core Activities -
Please describe and provide
potential fidelity measure
scores: (I-A)

JAdditional Core Activities -
Please describe and provide
botential fidelity measure
scores: (I-A)

Sources: Morrison, W. and
Didone, T. (2005). A Practical Guide

to Preventing and Dispersing Underage
ALLiom af Hewam

#DIV/0!
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Core Activity
Determine if you will be attempting to take legal action if laws
fare broken, or if you will be conducting this strategy to raise
(P-R)

jowareness of the law.

Fidelity Measure for Shoulder Tap Programs

Rationale

Conducting Shoulder Taps might provide an avenue for raising awareness
fabout laws concerning purchasing alcohol or tobacco for underage youth or
o provide notice that enforcement of the law will be increased. In place off
r communities might choose to issue cards that say
[“Congratulations for being a good adult citizen” or “Purchasing alcohol for
la minor is illegal and subject to a fine of $$$ or a sentence of up to X
months.”

Missing

o decision made as to
purpose of Shoulder Tap
program.

Weak Fidelity

Strong Fidelity

Decision made as to purpose of Shoulder
[Tap program.

Comments

(Use this space to indicate
why a core activity was not
appropriate for your
community or why the
highest implementation level
was not possible.)

[f you are going to try to cite those who break the law, then
ou must identify law enforcement officers to participate in the
program. (P-R)

JSelecting officers who are interested in this type of specialized work may
Jlead to a more successful intervention.

j aw enforcement officers
bre not identified to
participate in the program.

Law enforcement officers are
jdentified to participate in the
Jprogram

Law enforcement officers with a specific
interest in alcohol or tobacco prevention are
jdentified to participate in the program.

Recruit underage youth (from schools, training programs,
elatives of law enforcement, etc.) to conduct the activity. (I-
h)

[The program relies on trained decoys to ask adults to purchase alcohol for|
hem. These young people must be recruited from local schools, training
programs, or other law enforcement contacts.

Underage youth have not
pbeen recruited.

Underage youth have been
fecruited from sources other than
jschools, training programs,
elatives of law enforcement, or
other appropriate sources.

Underage youth have been recruited from
fschools, training programs, or other law
enforcement contacts.

fTrain young adults (under 21) to approach individuals and asl
hem to purchase alcohol. (I-A)

[The young adults must be trained in how to conduct an “ask” and how

0 maintain their safety throughout the intervention.

o training is conducted for]
pinderage youth in
konducting Shoulder Tap
programs.

Underage youth provided with
ritten material to review as their]
raining.

n-person training by a qualified trainer is
fconducted for underage youth in conducting
shoulder Tap programs.

jHave the recruited young adults approach individuals outside
flcohol outlets and ask them to purchase alcohol. (I-A)

JAdults have to be asked to purchase alcohol for underage youth to
onduct this strategy.

Pecoy youth do not
onduct Shoulder Tap
pctivities.

Decoy youth conduct Shoulder Tap activities.

[Follow up the “ask” with a citation, if law enforcement is

involved, or with other awareness raising information. (1-A)

It is hoped that a citation or information about potential citations will
provide sufficient deterrent against repeating the activity.

JUndercover agents do not
ssue citations or warnings
o those adults who
purchase alcohol for
inderage youth.

Undercover agents issue citations or
jvarnings to those adults who purchase
ficohol for underage youth.

JUse the media to publicize Should Tap activities to educate thej
public about the laws and local enforcement activities. (1-A)

[Conferences and posters will increase public awareness of the problem.

ledia not utilized.

Limited use of the media to
publicize activities.

edia actively used to publicize activities
fond  gain on a regular, going
pasis.
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Fidelity Measure for Shoulder Tap Programs

Missing Weak Fidelity Strong Fidelity Comments

(Use this space to indicate
why a core activity was not

appropriate for your
community or why the
highest implementation level

Core Activity Rationale was not possible.) Rati
jork to ensure institutionalization of this strategy by 1) [This strategy will be most effective if it is an ongoing activity and not just Have not worked to ensure JOnly addressed 1 or 2 aspects JAddressed all 3 aspects of institutionalization)
[eveloping an organizational policy that can be adopted by la_one-shot activity. Working to ensure the strategy is i 0 will i of the of instituti izati
OR the strategy into a ensure this prevention effort is continued. ktrategy.

ocal or state law or regulation; 2) working to ensure
enforcement of the strategy; and 3) identifying sources of
funding to ensure the strategy and enforcement of the strategy
kcan continue. (1-A)

JAdditional Core Activities - Please describe
land provide potential fidelity measure
scores:(I-A)

JAdditional Core Activities - Please describe
land provide potential fidelity measure
scores: (I-A)

Source: National Highway Traffic Safety Adminis #DIV/0!



http://www.nhtsa.dot.gov/people/injury/alcohol/Community%20Guides%20HTML/Book5_Enforcement.html

Core Activity

obilize communities to obtain support for

orogram  enforcement (form a coalition ) .
[Coalition involved key players from law
fenforcement,  prosecutors, community leaders,
fand prevention workers. (P-KP)

Fidelity Measure for Enforcing Impaired Driving Laws

Rationale
[This general mobilization is to increase community support for
DUI enforcement.

Missing

o coalition formed.

Weak Fidelity

JA coalition is formed, but not all
ey players are involved.

Fidelity

A coalition is formed.

Comments

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was

not possible.) Rating

[Establish a drinking and driving task force.
(P-C)

[Establish a task force that includes community leaders and
officials who can be most effective in providing law enforcement
ith support for high visibility DUI activities.

o drinking and driving task
force  established.

JA drinking and driving task
force is established.

Obtain police support. (P-KP)

Local police are often caught in competing priorities. The
coalition must obtain support for their program, as well as
provide support to the police, in order to carry out the
Pobjectives of the task force.

Police support not obtained.

Police support obtained.

Obtain judicial support. (P-KP )

[This strategy will result in an increased workload for the courts,
so their support is necessary to ensure those who are charged
ith violations are also convicted.

Prosecutors and judges were
hot contacted to obtain their

Prosecutors and judges were
kontacted via impersonal
such as mass e-

jsupport of those who
preak impaired driving laws.

fnail or generic letters to obtain
heir support of convicting those
ho break impaired driving laws.

Prosecutors and judges were
contacted via direct
fcommunication, such as phone
calls, in- person contacts or
personal e-mail and asked to
Jobtain their support of
convicting those who break
mpaired driving laws.

Jobtain grant money to help fund additional
officer hours. (P-C)

in order to participate effectively in an intensive DUI
fenforcement program, when many local patrols are limited by
budget reductions, it is important to obtain financial assistance
for these increased activities.

Proposals for grant money to
help support additional officer
hours not written and money
jot obtained.

Proposals for additional funding
ritten, but funding not obtained.

Proposals awarded and grant
jnoney to help support
officer hours obtained.|

Obtain specialized Breathalyzer equipment that
s handheld and can be used in the field.
(P-C)

[The use of Breathalyzers provides an officer with an
Jmethod for detecting the high BAC driver who doesn’t present
the normal indication of heavy drinking. Also, police patrols
using these devices often attract news coverage and public
ottention, helping to convince the heavy drinking driver that he/
she is likely to be detected if stopped by the police.

fequipment not obtained.

fequipment  obtained.

PProvide specialized training to officers in the
[detection and apprehension of impaired drivers
fand the use of breathalyzers. (P-C)

In an era in which the impaired driving offense is defined in
ferms of BAC, apprehending drinking drivers has become a
ighly technical process. Subtle observations of vehicle behavior
fare followed by observations of the driver’s appearance and
pehavior to determine whether he/she should be required to
pperform a set of standardized sobriety tests.

[Officers not provided any
raining in the detection and
fpprehension of impaired
drivers.

[Officers provided written training
Jnaterial to review in the detection
fand apprehension of impaired
jdrivers.

officers provided  specialized
raining in the detection and
fapprehension of impaired
jdrivers.
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Core Activity
JUse highly visible DUI enforcement operations
uch as checkpoints. (See Sobriety
Checkpoints for specifics on
¥mplementing this strategy.) (I-
4)

Fidelity Measure for Enforcing Impaired Driving Laws

Rationale
JA sobriety checkpoint is a high visibility enforcement technique
hich has been shown to produce an increase in deterrence
peyond what would be obtained by simply increasing the
umber of DUI patrols.

Highly visible DUI enforcement
Poperations are not used.

Weak Fidelity

Highly visible DUI enforcement
Joperations used.

Comments

(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

PProvide media advocacy training and technical
to task force members.(P-C)

[The novelty of these efforts to increase DUI enforcement is
expected to stimulate the interest of the news media. Therefore,
edia advocacy training enables you to take advantage of this

Popportunity to get the media involved.

id not provide media advocacy)|
raining or technical assistance
o task force members.

Provided either media advocacy
raining or technical assistance to
task force members.

Provided both media advocacy
raining and technical assistance
o task force members.

Additional Core Activities - Piease
[describe and provide potential fidelity measure
cores: (1-A)

JAdditional Core Activities - piease
kescribe and provide potential fidelity measure
scores:  (1-A)

Voas, R. B. (1997). Drinking and driving prevention in the community: program planning and implementation. Addiction, 92 suppl 2, $201-5219.

#DIV/0!
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Fidelity Measure for Sobriety Checkpoints*

Core Activity
fObtain judicial support. (P-KP)

*Sobriety checkpoints are one specific strategy to raise awareness of, and enforce drunk driving laws.

Rationale
udges and prosecuting attorneys can assist in
jdentifying any legally mandated requirements and
he types of evidential information needed to
cases from

ppprehension.

Missing

Prosecutors and judges not contacted to
Jobtain their support of those

Weak Fidelity

Prosecutors and judges contacted via

Strong Fidelity

Prosecutors and judges contacted via direct

fail sobriety checkpoints.

such as
Jnass e-mail or generic letters to

ho fail sobriety checkpoints.

obtain their support of convicting those

such as phone calls, in-person
contacts, or personal e-mail and asked to
obtain their support of convicting those who fail
sobriety checkpoints.

Research existing departmental policy to ensure a

[The courts have been very clear in requiring the

formal, written plan for sobriety ch
s in place. (P-R)

ance planning of sobriety Failure to

[Existing departmental policy on sobriety
i not

o so has been used as evidence the checkpoint
fechniques involved unfettered discretion.

Research conducted, but a formal,

[Existing departmental policy on sobriety
researched, and a formal, written

ritten plan for sobriety
not identified.

plan for conducting sobriety checkpoints
jdentified.

Research site selection to ensure the safety of the
jpeneral public and law enforcement officers and

kelection should be done systematically to ensure
unbiased selection of locations. (P-R)

Jcommunicate reasons for site selection to officers. Site]

fSobriety checkpoints must not create more of a
raffic hazard than the results of the driving
pehavior they are trying to modify.

Site selection not conducted systematically
fand the reasons for site selection are not
Jcommunicated to officers.

fsite selection conducted systematically
o ensure unbiased location and the
lsafety of the officers, but the reasons
for the site selection are not
fcommunicated to officers.

Isite selection conducted systematically, and the
lsystem is documented. The system ensures
unbiased location and the safety of the
pfficers, and the reasons for the site selection
fre communicated to the officers.

[Develop a contingency plan. (1-A)

Having a backup options make it more likely that
our sobriety checkpoint will be able to handle any
Jast minute adjustments that might need to be
fnade.

JA' contingency plan was not developed.

A contingency plan developed, but not
or to the

A contingency plan was developed and
AND was to the

pfficers implementing the sobriety
kcheckpoint.

pfficers i

g the sobriety

[Train officers in detection and investigation techniques.
(P-C)

[Sobriety checkpoints should ensure that the
participating officers are properly trained in detecting
drivers.

INo training conducted for law enforcement
n detection and investigation techniques.

.aw enforcement officers provided
riten material to review as their
raining.

n-person training by a qualified trainer
fconducted for law enforcement on detection
fond investigation techniques.

Host operational briefings. (1-A)

Persons selected as supervisors of the operation
kshould be briefed thoroughly on all procedures.
Persons selected to staff the checkpoint should be
priefed on both its purpose and operation.

[Operational briefings not conducted.

[Operational briefings conducted.

Develop comprehensive public information and
feducation programs by distributing sobriety checkpoint

[To obtain maximum benefit in terms of its general
Mdeterrent effect, sobriety checkpoints should be

and occupant
pooklets to each motorist stopped during checkpoint.
(1-A)

[No public information and education
activities are conducted as part of the
bsobriety checkpoint.

LLimited public information and
feducation activities conducted as part

public i and

fctivities conducted as part of the sobriety

ot the sobriety

including awareness activities before
fcampaign and distribution of materials during a
fcampaign.

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was




Fidelity Measure for Sobriety Checkpoints*

Core Activity
[Create and document data collection and evaluation
Jnethods and prepare an accurate and complete
riten evaluation report for each sobriety checkpoint
operation. (1-A)

*Sobriety checkpoints are one specific strategy to raise awareness of, and enforce drunk driving laws.

Rationale
A systematic method of data collection and
fvaluation should be used to monitor and ensure
ktandardization and consistency of sobriety
kcheckpoints.

Missing

INo data collection or evaluation activities
jconducted.

Weak Fidelity

[Pata collection and evaluation activities
fconducted, but the data were not
fnalyzed and/or the results not
[documented.

Strong Fidelity

Data collection and evaluation activities
fconducted, data were analyzed, and results
[documented.

Comments

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

mplement special warning devices. (I1-A)

[Wamings help promote public safety.

[Special warning devices not used to wamn
Imotorists of the checkpoint.

[Special warning devices used to warn motorists
pof the checkpoint.

fEnsure visible police presence through uniformed
pfficers, marked cars and other signs. (I-A)

[Serves to reassure motorists of the legitimate nature
pof the activity.

Police presence is not noticeable.

JPolice presence is noticeable through
pt least 1 of these methods.

PPolice presence is noticeable through uniformed
pfficers, marked cars, and other signs.

JUse a mobile Breathalyzer with a qualified operator
on location. (1-A)

fSince impaired driving arrests are anticipated at the
lselected location, the logistics of chemical testing
fnust also be included.

[Mobile Breathalyzer not used.

lobile Breathalyzer used, but a
Jualified operator was not on location.

MobileBreathalyzer used with a qualified
ooperator on location.

[Develop a systematic process for stopping vehicles as
hey approach the checkpoint. (P-C)

JA systematic process controls for randomization and
pias.

JA systematic process for stopping vehicles
ias not developed.

A systematic process for stopping
ehicles was used, but the process
as not documented.

A systematic process for stopping vehicles was
[ocumented and used to ensure randomization.

IDevelop logistical procedures and educate officers on
procedures. All participating officers should be
jnstructed to explain the purpose of the checkpoint to
he motorist as they approach a vehicle. (P-C)

Explaining the purpose of the checkpoint serves to
urther the public education aspect of the checkpoint]
ntervention.

No logistical procedures for the sobriety
kcheckpoint exist.

Logistical procedures are in place, but
pfficers have not been trained in
fcommunicating the purpose or
brocedure to motorists OR officers do
ot communicate the purpose or
procedure to ALL motorists.

Jogistical procedures are in place, officers havel
been trained in communicating the purpose or
procedure to motorists, and officers
fcommunicate this information to ALL motorists.

[Develop inspection procedures and educate officers on
rocedures. (1-C)

[Those persons suspected of impairment should be
fubjected to the battery of Standardized Field
[Sobriety Tests.

[Formal inspection procedures have not
been developed.

fFormal inspection procedures have
peen developed, but officers have no
eceived training on these procedures.

fFrormal inspection procedures have been
Jieveloped, and officers have received training
on these procedures.

jork to ensure institutionalization of this strategy by:
1) developing an organizational policy that can be
fodopted by icif g s OR il

he strategy into a local or state law or regulation;
2) working to ensure enforcement of the strategy;
fand 3) identifying sources of funding to ensure the
jstrategy and enforcement of the strategy can continue]
(1-A)

[This strategy will be most effective if it is an

ongoing activity and not just a one-shot activity.
lorking to ensure the strategy is institutionalized
ill ensure this prevention effort is continued.

Have not worked to ensure
institutionalization of the strategy.

only addressed 1 or 2 aspects of
fnstitutionalization.

JAddressed all 3 aspects of institutionalization.
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Fidelity Measure for Sobriety Checkpoints*

*Sobriety checkpoints are one specific strategy to raise awareness of, and enforce drunk driving laws.

Missing Weak Fidelity Strong Fidelity Comments

(Use this space to indicate why a
core activity was not appropriate
for your community or why the
highest implementation level was
Core Activity Rationale not possible.) Rating
jAdditional Core Activities - Please
ldescribe and provide potential fidelity

JAdditional Core Activities - Please
ldescribe and provide potential fidelity
Imeasure scores:(I-A)

Sources: Office of Enforcement and Emergency Services Office of Enforcement and Emergency Services. (1990). The Use of Sobriety Checkpoints for Impaired Driving Enforcement. (8-8-2006). http://www.nhtsa.do{ #DIV/0!
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Fidelity Measure for Open Container Laws

Core Activity
ake an informed decision about whether you
eed support from the local or state level.
Keep in mind most driving laws are implemented
t the state level. (P-R)

Rationale

¥ This activity is not included in the article about
ome delivery restrictions. A first step is to
kecide which level is the most appropriate to
bring about change. This decision should be
pased on: 1) research on the current status of
tate and local laws; and 2) communications
ith potential supporters at both levels.

o decision made about
evel of support needed.

Weak Fidelity

Decision made, but only
fesearched current laws or
fcommunicated with potential
jsupporters, but not both.

Moderate Fidelity

Strong Fidelity

Pecision made based on both
fesearch on the status of
kurrent laws and
kcommunications with potential
lsupporters at both levels.

Comments

(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

lork to build support for the policy within the
kommunity. (Note: Each community
will identify different activities
Inecessary to build support.) (P-KP)

¥ This activity is not included in the article about
home delivery restrictions. Gathering support for
| policy helps ensure there is enough interest to|
et the policy passed.

Potential supporters were
hot identified.

ot include key decision makers,
fndividuals, or organizations.

[Supporters were identified, but did

[Supporters were identified and
ncluded key decision makers,
fndividuals, and organizations.

komponents: (Note: Implementation of

public. (I-A)

Implement a law that prohibits open containers in vehicles and include the following 5

the policy means that it was

jadopted/enacted as an organizational, local or state law, policy,
ordinance, regulation, etc., that is documented and available to the

ot adopted

kpecifications

JAdopted with modified and weaker

Adopted as proposed

1) Prohibits both possession of any open
bicoholic beverage container and consumption of
biny alcoholic beverage. (1-C)

A driver/passenger may attempt to hide the
Jopen container or place it in the backseat to
bvoid being charged with possession, if the law
[does not specify coverage of all areas of the
rehicle.

[Open container law does
ot prohibit possession of
bny open alcoholic

peverage and consumption
bf any alcoholic beverage.

[Open container law prohibits
possession of any open alcoholic

[Open container law prohibits
possession of any open

or of any
jalcoholic beverage.

beverage and
fconsumption of any alcoholic
beverage.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

2) Covers the passenger area of any motor
ehicle, including unlocked glove compartments
fand any other areas of the vehicle that are

eadily accessible to the driver or passengers
hile in their seats..(1-C)

A driver/passenger may attempt to drink an

beverage in a car, if it is not restricted
n the law.

[Open container law does
hot cover the passenger
brea of any motor vehicle.

[Open container law covers the]
bassenger area of any motor
ehicle.

JAll of the previous conditions
JAND show some evidence of
enforcement of this
komponent.

3) Applies to all open alcoholic beverage
fcontainers and all alcoholic beverages, including
beer, wine, and spirits that contain one half of
fone percent or more of alcohol by volume.. (1~
c)

PPassengers, as well as drivers of vehicles
hould be restricted from possessing and/or
fconsuming alcoholic beverages in a vehicle.

pen container law does
hot apply to all open
icoholic beverage
kcontainers and all alcoholic
peverages.

[Open container law applies to
lsome open alcoholic beverage
containers and some  alcoholic

[Open container law applies to
pll open alcoholic beverage
fcontainers and all alcoholic

JAll of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

) Applies to all vehicle occupants except
of vehicles designed. or

sed primarily for the transportation of people for|
kcompensation (buses, taxis, limos), or the
iving quarters of motor homes..(I-C)

Al vehicles, including non-motorized (bicycles ),
fond  vehicles such as golf carts, need to be
covered by the law.

[Open container law does
hot apply to all vehicle
occupants.

[Open container law applies to
il vehicle occupants.

All of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.
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Fidelity Measure for Open Container Laws

Core Activity
5) Requires primary enforcement, rather than
fequiring probable cause another violation had
peen committed before allowing enforcement of
he open container law.. (1-C)

Rationale
ithout the law requiring primary enforcement of
fopen container law violations, law enforcement
ould not have the ability to cite vehicles with
open containers, unless they are pulled over for
fnother traffic violation.

Missing

Open container law is
enforceable only as a
lsecondary offense.

Moderate Fidelity

open container law is
enforceable as a primary
pffense.

Strong Fidelity

All of the previous conditions
JAND show some evidence of
enforcement of this
fcomponent.

Comments

(Use this space to indicate why a

core activity was not appropriate
for your community or why the
highest implementation level was
not possible.)

Rating

JAdditional Core Activities - piease
iescribe and provide potential fidelity measure
scores:. (1-A)

JAdditional Core Activities - piease
kescribe and provide potential fidelity measure
scores:. (1-A)

Source: U.S. Department of Transportation, National Highway Traffic Safety Administration. (2004). Open Container Laws. (8-2-2006). http://www.nhtsa.dot.gov/people/injury/new-fact-sheet03/

OpenContainer.pdf

#DIV/0!
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Core Activity
[Contact prosecutors in the State to become involved
ith preventing underage drinking and driving by
Jsupporting existing community and/or school-based
organizations. (P-KP)

Rationale

Fidelity Measure for Zero Tolerances Means Zero Chances Campaign

Missing

were not

As leaders, have an
opportunity to help young people understand,
through their experiences as prosecutors, the
ragic reality that often, there are no second
Ichances when it comes to impaired driving.

o become involved with
preventing underage drinking
land driving by supporting
fexisting organizations.

Weak Fidelity

fProsecutors were contacted via

such

Prosecutors were contacted via direct

fas mass e-mail or generic
etters and asked to get
involved with preventing
Junderage drinking and driving
by supporting existing
forganizations.

1 such as phone calls, in-
person contacts, or personal e-mail and
asked to get involved with preventing
linderage drinking and driving by
fsupporting existing organizations.

Comments

(Use this space to indicate

why a core activity was not
appropriate for your

community or why the

highest implementation level

was not possible.) Rating

JUtilize the Zero Tolerance Means Zero Chances
kampaign action kit to promote safety during spring
preak, prom, and graduation. (I-A)

Prosecutors can provide valuable information
0 young people during this campaign about
he legal consequences of underage drinking
fand drinking and driving in an effort to
encourage students to not drink, use drugs,
for drive impaired.

[The Zero Tolerance Means
Zero Chances campaign action
kit was not utilized.

[The Zero Tolerance Means Zero Chances
kampaign action kit was utilized.

IContact high school administrators and high school
Jorganizations requesting they support and participate in
the Zero Tolerance campaign. (I-A)

[Getting involved with the Zero Tolerance
fcampaign is a great opportunity to prevent
the ity from tragedy and

High school administrators or
high school izati not

[Generic, impersonal
i were sent to

Jpain resulting from impaired driving crashes.

to request support
fand participation in the Zero
[Tolerance campaign.

high school administrators and
high school organizations to
request their support and
bparticipation.

Personalized communication such as
phone calls, personal e-mails and in-
person contacts were utilized to contact
high school administrators and high schooll
organizations requesting support and
barticipation in the Zero Tolerance
Icampaign.

ISpecial events such as school assemblies, field trips
o observe impaired driving trials, ‘courtroom in the
kclassroom’ programs, lectures in government, or civic
klasses were utilized to discuss the legal
konsequences of underage drinking and driving. (1-A)

By informing students about zero tolerance
laws and the penalties in your state, they
Jnay think twice about drinking and driving,
fand, through your outreach, young lives will
be saved during the prom/graduation season.

[No special events were utilized
o promote discussion of the

only 1 special event was used
o promote discussion of the

of underag
[drinking and driving with high
jschool students.

of underage
[drinking and driving with high
Jschool  students.

ffwo or more special events were used
o promote discussion of the
konsequences of underage drinking and
driving with high school students.

JUtilize the media to increase awareness and gain
kupport by writing articles or press releases, inviting
he media to the special events described in the
Jactivity above, or other ways. (1-A)

Utilizing the media to help spread the word
Jabout the consequences of underage drinking
land driving and to provide information about
Lipcoming events, will help keep the
kommunity aware and involved.

[The media was not utilized to
increase awareness of the
[Zero Tolerance campaign.

[Only conducted 1 activity to
bbtain media coverage of the
[Zero Tolerance campaign.

[Conducted two or more activities to
btain media coverage of the Zero
[Tolerance campaign.

jork to ensure institutionalization of this strategy by:
1) developing an organizational policy that can be
fodopted by icil g s OR i

the strategy into a local or state law or regulation;
2) working to ensure enforcement of the strategy;
fand 3) identifying sources of funding to ensure the
ktrategy and enforcement of the strategy can continue.

[This strategy will be most effective if it is an
fongoing activity and not just a one-shot
activity. Working to ensure the strategy is
jnstitutionalized will ensure this prevention
Jeffort is continued.

Have not worked to ensure
institutionalization of the
Jstrategy.

[Only 1 or 2 aspe
of institutionalization.

all 3 aspects of
nstitutionalization.
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Missing

Core Activity Rationale

Additional Core Activities - Piease describe
kand provide potential fidelity measure scores: (1-A)

Fidelity Measure for Zero Tolerances Means Zero Chances Campaign

Weak Fidelity Strong Fidelity

Comments

(Use this space to indicate
why a core activity was not

appropriate for your

community or why the

highest implementation level

was not possible.) Rating

JAdditional Core Activities - piease describe

bind provide potential fidelity measure scores: (1-A)

Source: U.S. Department of Transportation, N. H. T. S. A. Zero Tolerance Means Zero Chances. (8-3-2006).

http://www.nhtsa.dot.gov/people/injury/alcohol/zero/

#DIV/0!
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Fidelity Measure for Cops in Shops

Core Activity

ldentify law enforcement officers to participate in the program.
(P-KP)

Rationale
[The first step in conducting a law enforcement strategy is
Jensuring the law enforcement agencies are on board with the
intervention.

Missing

J-aw enforcement officers are not
ied to in the

Weak Fidelity

JLaw enforcement officers are
i to in the

program.

program.

Strong Fidelity

L.aw enforcement officers with a specific
nterest in alcohol or tobacco prevention
bre identified to participate in the
program.

Comments

(Use this space to indicate

why a core activity was not
appropriate for your
community or why the
highest implementation

level was not possible.) Rating

Inform liquor licensees about the program and encourage them)
o participate. (1-A)

It is also necessary to recruit retailers to participate in the
program.

lo liquor licensees were notified
bf the program.

Liquor licensees were informed
bbout the program through a
eneric communication and/or
)ere not ly asked about

Liquor licensees were notified of the
brogram through a personalized
kommunication such as phone call,

letter, or e-mail, and were

participating in the program.

asked to participate in the

program.

IDistribute program posters to liquor licensees throughout the
jurisdiction to post in their establishments. (1-A)

[This helps increase public familiarity with the program.

o posters were distributed to
iquor licensees.

PPosters were distributed to some
iquor licensees.

JPosters were distributed to all liquor

Determine which officers/ABC agents/inspectors will be
participating in the program. (P-KP)

Selecting officers who are interested in this type of specialized
ork may lead to a more successful unit.

o officers were identified to
participate in the program.

[Officers were identified to participate in
he program.

Inform judges and prosecutors about the program and solicit
he help of prosecutors in tracking the citations and arrests
for use in media follow-up. (P-KP)

[This will increase the awareness of the program.

o judges or prosecutors were
informed of the program/solicited
for assistance.

Dudges and prosecutors were
fnformed of the program but were|
ot asked for their assistance.

Pudges and prosecutors were informed

of the program and were asked for
heir assistance.

[Organize news conferences and distribute posters to inform
he public about the program. (1-A)

[The conferences and posters will increase public awareness of
he problem.

lo news conferences were
kcheduled and no posters were
jistributed.

Either news conferences were
kcheduled or posters were
distributed.

Both news conferences were scheduled
bind posters were distributed.

law t agencies to develop a form to be
Jused for tracking citations and arrests. (1-A)

[Tracking arrests and citations provides an idea of how
Jsuccessful the initiative has been, as well as an estimate of
he severity of underage drinking.

lLaw enforcement did not develop
f form for tracking citations and
prrests.

jLaw enforcement did develop a form
for tracking citations and arrests.

PDistribute press releases periodically to inform the public and
press of the number of underage youth cited. (1-A)

[The news releases will inform the public of the degree of
success the initiative is having, as well as potentially
reinforcing the idea that underage drinking is indeed a

lo press releases were distributed|
o inform the public.

in that area.

Press releases were distributed to
inform the public, but the media
Mid not publish the information.

Press releases were distibuted and
he media published the information.

jork to ensure institutionalization of this strategy by: 1)
[eveloping an organizational policy that can be adopted by
icipatis izati OR iz the strategy into a
ocal or state law or regulation; 2) working to ensure
fenforcement of the strategy; and 3) identifying sources of
unding to ensure the strategy and enforcement of the
strategy can continue. (1-A)

[This strategy will be most effective if it is an ongoing activity
land not just a one-shot activity. Working to ensure the
Istrategy is institutionalized will ensure this prevention effort is
ontinued.

Have not worked to ensure
nstitutionalization of the strategy.

only addressed 1 or 2 aspects

all 3 aspects of

b B

JAdditional Core Activities - Please describe
land provide potential fidelity measure

bscores:(I-A)
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Fidelity Measure for Cops in Shops

Missing Weak Fidelity

Core Activity Rationale
Additional Core Activities - Please describe
and provide potential fidelity measure

Strong Fidelity Comments

(Use this space to indicate

why a core activity was not
appropriate for your

community or why the

highest implementation

level was not possible.) Rating

Source: National Highway Traffic Safety Administration, U. S. D. O. T. (2001). Community How to Guide On Enforcement (Rep. No. DOT HS 809 209). National
Transportation. http://www.nhtsa.dot.gov/people/injury/alcohol/ Community%20Guides%20HTML/Book5_Enforcement.html

Highway Traffic Safety Administration, U.S. Department of #DIV/0!]
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Fidelity Measure for Alcohol Units

Core Activity
Identify law enforcement officers
o participate in the program.
(P-KP)

Rationale
[Selecting officers who are
jnterested in this type of
kpecialized work may lead to a
fmore  successful unit.

Missing

JLaw enforcement officers are
ot identified to participate in
he program.

Weak Fidelity

jLaw enforcement officers are
jdentified to participate in the
program.

Jaw enforcement officers with a

Ispecific interest in alcohol or tobacco
brevention are identified to participate

n the program.

Comments

(Use this space to indicate

why a core activity was not
appropriate for your

community or why the

highest implementation level

was not possible.) Rati

fTrain officers in managing
Jalcohol - related events. (P-C)

ith better training in these
fields, the officers or agents

o training is conducted for law]
officers in

[Officers are provided written

be more knowledgeable about
he field.

[Train officers in educating youth
and adults about the dangers of
lunderage drinking. (P-C)

[Train officers in the
[Standardized Field Sobriety
[Testing program. (P-C)

Train officers in drug recognition|
through an
festablished DEC (Drug
[Evaluation and Classification )
program.  (P-C)

picohol related events.

to review as their training.

n-person training by a qualified
rainer is conducted for law
enforcement on how to handle
picohol-related events.

lo training is conducted for law|
officers in

fOfficers are provided written

outh and adults about the
[dangers of underage drinking.

to review as their training.

n-person training by a qualified
rainer is conducted for law
fenforcement on how educate youth
fand adults about the dangers of
Jinderage drinking.

lo training is conducted for law|
fenforcement officers in
fconducting the Standardized
Field Sobriety Testing program.

fOfficers are provided written
Inaterial to review as their training.

n-person training by a qualified
rainer is conducted for law
enforcement in conducting the
IStandardized Field Sobriety Testing
program.

lo training is conducted for law]|

officers in drug
fecognition techniques  through
bin established DEC (Drug
Evaluation and Classification )
orogram.

Officers are provided written
Jnaterial to review as their training.

Jn-person training by a qualified
rainer is conducted for law
fenforcement in drug recognition

through an
DEC (Drug Evaluation and
Classification) program.

[Develop a schedule where half
of the officers’ time is spent on|
fenforcement  activities, and half
s spent on education
(speeches at adult events,
presentations at local schools,
etc.) . (1-A)

[The time allocation ensures
bfficers will be able to not only
fspend time enforcing the laws,
but to increase public
lawareness of them, and the
jactions being taken to enforce
hem.

are so officers’

o attention is paid to
kcheduling of officers and
fassignments of duties.

are P but
pfficers’ time is not split equally ime is split equally between
petween and education and education.
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Fidelity Measure for Alcohol Units

Core Activity
[Ensure the alcohol unit works
kclosely with alcohol license
fnspectors or agents when
fconducting compliance checks,
orom and party security, and
other programs. (1-A)

Rationale
ICoordinating activities with other
fagencies or organizations that
fare involved in law

Missing

JAlcohol unit does not work with
other key individuals or
when

Weak Fidelity

JAlcohol unit sometimes  involves
pthers in conducting related

of alcohol offenses may lead to
Jnore successful outcomes.

ctivities.

Fidelity

JAlcohol unit has a formal policy of
fnvolving others in conducting policies
bind follows this policy.

Comments

(Use this space to indicate

why a core activity was not
appropriate for your

community or why the

highest implementation level

was not possible.) Rati

fork to ensure
jinstitutionalization of this strategy|
by 1) developing an
organizational policy that can be|
fadopted by participating

[This strategy will be most
effective if it is an ongoing
factivity and not just a one-shot|
Jactivity. Working to ensure the
ktrategy is institutionalized will

and 2) i
jsources of funding to ensure
he strategy and enforcement of
he strategy can continue. (1-A)

this ion effort is
continued.

Have not worked to ensure
jnstitutionalization of the
strategy.

Have an

Have an

bolicy detailing the purpose and
brocedures of the Alcohol Unit, OR
have identified other sources of
unding, but not both.

bolicy detailing the purpose and
brocedures of the Alcohol Unit AND
have identified other sources of
unding.

JAdditional Core
Activities - Please
ldescribe and provide

potential fidelity

JAdditional Core
Activities - Please
ldescribe and provide
potential fidelity

Source: Developing Alcohol Units in Law Enforcement: National Highway Traffic Safety Administration, U.S. Department of Transportation. (2001). Community How to Guide On Enforcement (Rep. No. DOT #DIV/0!]

HS 809 209). National Highway Traffic Safety Administration, U.S. Department of Transportation. http://www.nhtsa.dot.gov/people/injury/alcohol/Community%20Guides

%20HTML/Book5_Enforcement.html
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Core Activity

[Send a letter of congratulations after an
flection and include information about your

issue or organization. (1-A)

Rationale
A congratulations letter is a good way to
fntroduce yourself and to let the elected
pfficial know you are concerned with the

ssues.

Fidelity Measure for Getting to Know Your State Legislators

Missing

INo congratulatory letter was sent
o the elected official, following
he election.

Weak Fidelity

A congratulatory letter was sent to
he elected official, but the elected|]
pfficial was not informed of the
brganization’s issues.

Strong Fidelity

A congratulatory letter was sent
to the elected official, including
information about the
organization’s issues.

Comments

(Use this space to indicate why a core

activity was not appropriate for your
community or why the highest

implementation level was not

possible.) Rating

fSchedule a courtesy call. (1-A)

lour organization learn more about the
plected official.

[Courtesy calls are designed to inform the JA courtesy call with the elected
fficial about your organization and to help fofficial was not scheduled.

A courtesy call with the elected
fficial was scheduled.

ake a personal visit. (I-A)

[One of the best ways to get your point
bcross, is to make an appointment with
our State legislator to meet face-to-face.

[No personal visit to the elected
official was made.

JA personal visit to the elected
Jofficial was made.

IDetermine whether the elected official may
be predisposed to your issue, based on a
personal experience. (P-R)

A legislator who has experienced, either
bersonally or through a friend or family
jnember, the tragic consequences of a

No research was done to
[determine whether or not the
felected official might be

to the i s

raffic crash, or who is familiar
ith underage drinking may champion the
kause to help others avoid a similar fate.

ssue.

[The organization researched
felected official’s background to

be predisposed to the
i ’S issue.

[determine whether he/she might

If appropriate, invite an elected official or
bide to come speak to the organization or
participate in a news media event. (1-A)

JAn elected official’s participation generates
greater exposure.

[The elected official was not
nvited to speak at or participate
in any of the organization’s
fevents.

[The elected official was invited to

Jattend a meeting/event of the
Prganization.

[The elected official was invited
o speak at, or

participate in one of the
organization’s events.

JAttend a town meeting. (1-A)

Often an elected official will sponsor a
own meeting to hear from his or her
fonstituents. Make sure your organization is|
and that a

kpeaks about the underage drinking issue.

No organization members
jattended a town meeting.

a town meeting.

An organization member attended

PParticipate in a community event. (1-A)

Flected officials often attend local fairs,

No organization member

JAn organization member attended
b ity event.

kcharity run/walk races, and other events.
se these opportunities to introduce
ourself to your State legislator and briefly
alk about your concerns.

or in, a
jcommunity event.

JAn organization member
participated in a community
fevent.
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Core Activity
Place elected officials on the mailing list
for organization newsletters and other
eans of communication. (1-A)

Rationale
Pistributing organization newsletters and
pther means of communication, is a good
ay to educate them about the work of
he organization.

Fidelity Measure for Getting to Know Your State Legislators

Missing

[Elected officials were not added
o the organization’s mailing list.

Weak Fidelity Strong Fidelity

[Elected officials were added to
he organization’s mailing list.

Comments

(Use this space to indicate why a core

activity was not appropriate for your
community or why the highest

implementation level was not

possible.) Rating

JAdditional Core Activities -
JPlease describe and provide potential
idelity measure scores: (1-A)

JAdditional Core Activities -
fPlease describe and provide potential
idelity measure scores: (I-A)

Sources: National Highway Traffic Safety Administration, U.S. Department of Transportation. (2001). Community H

ow to Guide On Public Policy (Rep. No. DOT 1S 809 209). National Highway Traffic Safety Administration, U.S. Depart #DIV/0!
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http://www.marininstitute.org/action_packs/CA_leg.htm
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